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b) Other clothing (ready-to-wear …)

c) Clothing accessories (bags, sunglasses …)
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1XPEHU�RI�FDVHV�
UHJLVWHUHG�E\�FXVWRPV

)RRGVWXIIV��DOFRKROLF�DQG�RWKHU�GULQNV

3HUIXPHV�DQG�FRVPHWLFV

&RPSXWHU�HTXLSPHQW��FRPSXWHUV��VFUHHQV�«�

&'��DXGLR��JDPHV��VRIWZDUH���'9'��FDVVHWWHV���

:DWFKHV�DQG�MHZHOOHU\

a) Sportswear
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1XPEHU�RI�DUWLFOHV�VHL]HG�E\�SURGXFW�W\SH���6ZHGHQ�����

81%

7%

7%
5%

Clothing and accessories Electrical equipment
CD (audio, games, software), DVD, cassettes … Other goods (medicine, car parts …)
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China
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Other
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2WKHU�JRRGV��PHGLFLQHV��FDU�SDUWV�HWF��

%UHDNGRZQ�E\�RULJLQ�SURYHQDQFH�E\�SURGXFW�W\SH

H[SUHVVHG�DV��
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:DWFKHV���-HZHOOHU\

7R\V�DQG�JDPHV

6SRUWVZHDU

(OHFWULFDO�HTXLSPHQW
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7R\V�DQG�JDPHV
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(OHFWULFDO�HTXLSPHQW
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