
%
Number of articles

seized

45% 73.306

11% 14.492

44% 8.178

45% 50.636

Electrical equipment 1% 1.255

1% 380

13% 8.545

31% 17.001

1% 180

8% 10.032

+28%

-81%

Breakdown of number of cases registered and number of

articles seized by product type - AUSTRIA 2001

Comparison 2000-2001 in %
by articles seizedProduct description %

b) Other clothing (ready-to-wear, etc.)

+18%

+169%

+1255%

CD (audio, games, software, etc.), DVD, cassettes

Watches and jewellery

c) Clothing accessories (bags, sunglasses, …)

Computer equipment (computers, screens, …)

1%

0%

1

-93%

Number of cases
registered by customs

Foodstuffs, alcoholic and other drinks

Perfumes and cosmetics

a) Sportswear

Clothing and accessories

11%

69%

25

26

40

57

6

1

20%

66%

+17%

-54%

-100%

-61%

-63%TOTAL Austria

11

128

Other goods (medicine, car parts, etc.)

Toys and games

17

110.699 100%

9%

1 0%

8%

16%

100%
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1.

2.

3.

a.
Turkey

50%
Vietnam
16,6%

Thailand
16,6%

Bosnia
16,6%

b.
China
36%

Thailand
28%

Turkey
24%

Vietnam
4%

Bosnia
4%

U.A.E.
4%

c.
Pakistan

32%
Thailand

19%
China
15 %

Slovenia
15%

USA
11%

Albany
4%

Singapore
4%

4.
Turkey
100%

5.
U.S.A.
100%

6.
Thailand

53%
Sri Lanka

12%
Hong Kong

6%
Israel

6%
Japan

6%
Philippines

6%
Others

11%

7.
U.S.A.
32,5%

Thailand
27,5%

Hong Kong

17,5%
Syria
7,5%

China
2,5%

Turkey
2,5%

Others
10%

8.
Thailand

100%

9.
Hungary

27%
Vietnam

27%
Turkey

18%
Others

28%

Thailand
36%

China
21%

Turkey
17%

U.S.A.
13%

Pakistan
12%

Hong Kong

1%TOTAL Austria

Other goods
(medicines, car parts etc.)

Sportswear

Other clothing (ready-to-wear etc.)

Clothing accessories (bags, sunglasses, ...)

Electrical equipment

Breakdown by origin/provenance expressed

as % by type of product - AUSTRIA 2001

Watches - Jewellery

Toys and games

Clothing and accessories

CD (audio, games, computers etc.),
DVD, cassettes etc.

Foodstuffs, alcoholic and other drinks

Computer articles
(computers, screens, etc.)

Perfumes and cosmetics
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1.

2.

3.
Gucci
12%

Nike
9%

Adidas
9%

Lacoste
5%

Oakley
5%

Diesel
5%

Armani
4%

Others
51%

a.
Nike
50%

Adidas
50%

b.
Diesel
12%

Lacoste
12%

Armani
8%

Esprit
8%

R. Lauren
4%

DKNY
4%

Timberland
4%

Others
48%

c.
Gucci
27%

Oakley
12%

Chanel
8%

L. Vuitton
8%

Adidas
4%

Nike
4%

Others
37%

4.
Fieldpoint

100%

5.
A.M.D.
100%

6.
Microsoft

35%
Nintendo

18%

Electronic
Arts
12%

Sony
12%

Others
23%

7.
Breitling
27,5%

Rolex
20%

Omega
15%

Gucci
10%

Tag Heuer
2,5%

Others
25%

8.
Nintendo

100%

9.
O.B.B.
27%

Nokia
9%

Mercedes
9%

Ferrari
9%

BMW
9%

Others
37%

Gucci
9%

Breitling
9%

Rolex
6%

Microsoft
5%

Omega
5%

Adidas
3%

Nike
2%

Others
61%

Clothing and accessories

CD (audio, games, software) DVD, cassettes ...

Foodstuffs, alcoholic and other drinks

Computer equipment (computers, screens, …)

Perfumes and cosmetics

TOTAL Austria

Other goods (medicine, car parts, …)

Breakdown by rightholder and product type

expressed as % - AUSTRIA 2001

Other clothing (ready-to-wear …)

Clothing accessories (bags, sunglasses…)

Watches and jewellery

Toys and games

Sportswear

Electrical equipment
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