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b) Other clothing (ready-to-wear …)

c) Clothing accessories (bags, sunglasses …)
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%UHDNGRZQ�RI�QXPEHU�RI�FDVHV�UHJLVWHUHG�DQG�QXPEHU�RI

DUWLFOHV�VHL]HG�E\�SURGXFW�W\SH�������

����

1XPEHU�RI�FDVHV�
UHJLVWHUHG�E\�FXVWRPV

)RRGVWXIIV��DOFRKROLF�DQG�RWKHU�GULQNV

3HUIXPHV�DQG�FRVPHWLFV

&RPSXWHU�HTXLSPHQW��FRPSXWHUV��VFUHHQV�«�

&'��DXGLR��JDPHV��VRIWZDUH���'9'��FDVVHWWHV�«

:DWFKHV�DQG�MHZHOOHU\

a) Sportswear
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1XPEHU�RI�DUWLFOHV�VHL]HG�E\�SURGXFW�W\SH�������

14.0%

6.4%

5.0%

0.3%

15.3%
59.0%

Clothing and accessories Electrical equipment CD (audio, games, software), DVD, cassettes …

Watches and jewellery Toys and games Other goods (medicine, car parts …)



�� - - - - - - - -

�� - - - - - - - -

��
Thai
28%

China
19%

Greece
13%

Turkey
6%

Hong Kong
4%

Egypt
2%

Other
28%

-

D�
Bulgaria

58%
China
19%

Thai
15%

Hong Kong
4%

Turkey
4%

- - -

E�
Thai
48%

Madagascar
15%

China
13%

Turkey
10%

Bulgaria
8%

Maurice 
Island

3%

Macedonia
3%

-

F�
Greece

38%
China
27%

Thai
14%

Hong Kong
8%

Egypt
5%

Turkey
3%

Other
5%

-

��
Korea
37%

Taiwan
37%

Hungary
16%

Hong Kong
5%

Ukraine
5%

- - -

�� - - - - - - - -

��
Hong Kong

50%
Thai
33%

Ukraine
17%

- - - - -

��
USA
27%

China
18%

Ukraine
9%

Switzerland
9%

Thai
9%

Other
9%

Unknown
18%

-

��
China
58%

Hong Kong
37%

Thai
5%

- - - - -

��
China
76%

Turkey
16%

Thai
4%

UAE
4%

- - - -

&KLQD
���

7KDL
���

%XOJDULD
���

+RQJ�.RQJ
��

*UHHFH
��

7XUNH\
��

.RUHD
��

2WKHU
���727$/�,WDO\

2WKHU�JRRGV��PHGLFLQHV��FDU�SDUWV�HWF��

%UHDNGRZQ�E\�RULJLQ�SURYHQDQFH�DQG�SURGXFW�W\SH

H[SUHVVHG�DV��

2WKHU�FORWKLQJ��UHDG\�WR�ZHDU�«�

&ORWKLQJ�DFFHVVRULHV��EDJV��VXQJODVVHV�«�

:DWFKHV���-HZHOOHU\

7R\V�DQG�JDPHV

6SRUWVZHDU

(OHFWULFDO�HTXLSPHQW

&ORWKLQJ�DQG�DFFHVVRULHV

&'��DXGLR��JDPHV��VRIWZDUH���'9'��FDVVHWWHV�«

)RRGVWXIIV��DOFRKROLF�DQG�GULQNV

&RPSXWHU�DUWLFOHV��FRPSXWHUV��VFUHHQV��HWF��

3HUIXPHV�DQG�FRVPHWLFV
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��
Nike
12%

Adidas
7%

Versace
5%

C. Klein
5%

Prada
4%

Disney
3%

Puma
3%

Other
61%

D�
Nike
35%

Adidas
27%

Puma
12%

Fila
4%

Reebok
4%

Other
18%

- -

E�
Versace

13%
C. Klein

13%
Disney

8%
Lacoste

5%
R. Lauren

5%
Other
66%

- -

F�
Prada
11%

Nike
8%

Vuitton
5%

Oakley
5%

Martini
5%

Valentino
3%

Other
63%

-

��
Nokia
84%

NEC
11%

Other
5%

- - - - -

�� - - - - - - - -

��
Sony
50%

Nintendo
33,33%

IFPI
16,66%

- - - - -

��
Rolex
18%

Omega
18%

Nike
9%

Lacoste
9%

Breitling
9%

TAG H
9%

Swatch
9%

Other
19%

��
Nintendo

63%
W. Bross

21%
Disney
11%

Other
5%

- - - -

��
Hitachi
59%

R. Lauren
12%

Bosch
6%

Lacoste
6%

Other
17%

- - -

1RNLD
��

1LQWHQGR
��

1LNH
��

+LWDFKL
��

$GLGDV
��

9HUVDFH
��

&��.OHLQ
��

2WKHU
���727$/�,WDO\

2WKHU�JRRGV��PHGLFLQH��FDU�SDUWV�«�

9HQWLODWLRQ�HQ���SDU�PDUTXHV�GHV�GLIIpUHQWV�W\SHV

GH�SURGXLWV��,WDOLH�

2WKHU�FORWKLQJ��UHDG\�WR�ZHDU�«�

&ORWKLQJ�DFFHVVRULHV��EDJV��VXQJODVVHV�«�

:DWFKHV�DQG�MHZHOOHU\

7R\V�DQG�JDPHV

6SRUWVZHDU

(OHFWULFDO�HTXLSPHQW

&ORWKLQJ�DQG�DFFHVVRULHV

&'��DXGLR��JDPHV��VRIWZDUH��'9'��FDVVHWWHV�HWF�

)RRGVWXIIV��DOFRKROLF�DQG�RWKHU�GULQNV

&RPSXWHU�HTXLSPHQW��FRPSXWHUV��VFUHHQV�«�

3HUIXPV�DQG�FRVPHWLFV
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