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1. Annex: AT

1.1 The publishing sector: descriptive figures

Turnover by sector: AT, 2010
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1.2 Prices and sales
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1.3 Migration patterns
Equalising up (print): AT Equalising down (digital): AT
Books Books
Initial 4 31% 14% Initial 4 26% 13%
10% = 10 0% 2o [ =
20% 150 196 0%l o I 0
Newspapers Newspapers
Initial 1% 16% Initial 13% 15%
10% 13% 14% 10% 14% _ 20%
20% 10% 14% 20% 13% 21%
Periodicals Periodicals
Initial 13% 6% Initial 13% ™
10% % 6% 10% 10% _ %
20% % 6% 20% 10% _ 1%
20 10 0 10 20 20 10 0 10 20
Percentages Percentages
[ Pt gl [ P oyl

Note: Bars indicate the share of consumers that Wwould definietly buy' under different simulated price changes

1.4

Elasticity estimates

Elasticity estimates AT — medium term estimates:
own and cross-price elasticities (in squared brackets)

Medium Equalising up/Print Equalising down/Digital
Print -2.85r* [0.50p*]
Books

Digital [0.00p] -3.26p*

Print -3.19r* [0.38p*]
Newspapers

Digital [-0.44p*] -2.34p*

Print -3.88r* [0.68p*]
Periodicals

Digital [0.00p] -4.50p*

Note: * Statistically significant at 5% level or better.
"r” Estimate from Member State regression.
Source: Europe Economics analysis of consumer survey.

1.5 Availability of reading devices
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Source: Europe Economics analysis of consumer survey from this report.
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1.6 Print vs. digital: perception and attributes

Expected price difference (consumer's perceptions): AT
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Note: Results of Q12: "In your opinion what are the advantages of printed material over electronic material?” and Q13 "In
your opinion what are the advantages of material over printed material?”.
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Note: Results of Q14 “In your opinion, are there certain types of books that are better suited to being in either electronic or
printed format, or are they equally suited to both formats?” and “"Q15. Are there certain occasions where you prefer either
an electronic or printed format, or are these occasions equally suited to both formats?”.
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1.7 Socio-demographic attributes of respondents

Characteristics of respondents: AT

Age Working Status
18-20 years 20 Work full time
Work part time
21-30 years 193
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Source: Europe Economics analysis of consumer survey from this report.
Note: Income levels are based on decile and percentiles in Eurostat, and the judgement by local experts.
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2. Annex: BE

2.1 The publishing sector: descriptive figures

Turnover by sector: BE, 2010
10213
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Source: Eurostat (Structural Business Statistics).

November 2013 15



European Commission

Economic Study on Publications on all Physical Means of Support and Electronic Publications

2.2 Prices and sales

Books (index): BE
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2.3 Migration patterns

Equalising up (print): BE Equalising down (digital): BE
Books Books
. o0 o o
10% 1% _ 9% 10% 15% _ 13%
20% ™% - % 20% 15% _ 2%
Newspapers Newspapers
it | 2o [ 6 initel | 20 [ L
10% o [ 1% 10%{ 2o [ 20
20% . 10 26| o [ o
Periodicals g Periodicals
Initial 14% _ 5% Initial 1% _ %
10% ™ - 5% 10% % _ %
20% 5% - % 20% % _ 13%
20 10 0 10 20 20 10 0 10 20
Percentages Percentages
[ P D | [ P Dgid
Note: Bars indicate the share of consumers that Wwould definietly buy' under different simulated price changes
2.4 Elasticity estimates
Elasticity estimates BE - medium term estimates:
own and cross-price elasticities (in squared brackets)
Medium Equalising up/Print Equalising down/Digital
Print -4.17r* [0.50p*]
Books o
Digital [0.00p] -3.26p*
Print -3.85r% [0.38p*]
Newspapers
Digital [-0.44p*] -2.34p*
Print -4.97r* [0.68p*]
Periodicals
Digital [0.00p] -4.50p*

w7

Note: * Statistically significant at 5% level or better. “p” Estimate from pooled regression.
"r” Estimate from Member State regression.
Source: Europe Economics analysis of consumer survey.

2.5 Availability of reading devices
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Source: Europe Economics analysis of consumer survey from this report.
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2.6 Print vs. digital: perception and attributes

Expected price difference (consumer's perceptions): BE
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Note: Results of Q11: "What do you think the price of online/electronic publications should be compared to the price of the
paper version of the same item?.

Advantages of printed and digital material: BE
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Note: Results of Q12: “In your opinion what are the advantages of printed material over electronic material?” and Q13 “In
your opinion what are the advantages of material over printed material?”.
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Note: Results of Q14 “In your opinion, are there certain types of books that are better suited to being in either electronic or
printed format, or are they equally suited to both formats?” and “"Q15. Are there certain occasions where you prefer either
an electronic or printed format, or are these occasions equally suited to both formats?”.
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2.7 Socio-demographic attributes of respondents
Characteristics of respondents: BE
Age Working Status
18-20years 27 Work ful time 493
Work part time 106
21-30 years 21
Unemployed 67
SHHOYETS 22 Retired 107
41-50 years 28 Student 8
Homemaker 55
51-60 years 219
Other 62
Above 60 years 0 Do rot wish to state || 8
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Educational Attainment

Lower secondary i
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Don'tt know
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Source: Europe Economics analysis of consumer survey from this report.
Note: Income levels are based on decile and percentiles in Eurostat, and the judgement by local experts.
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3. Annex: BG

3.1 The publishing sector: descriptive figures

Turnover by sector: BG, 2010
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Source: Eurostat (Structural Business Statistics).

November 2013 21



European Commission

Economic Study on Publications on all Physical Means of Support and Electronic Publications

3.2 Prices and sales

Books (index): BG
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3.3 Migration patterns

Equalising up (print): BG
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Note: Bars indicate the share of consumers that Wwould definietly buy' under different simulated price changes

3.4 Elasticity estimates

Elasticity estimates BG — medium term estimates:
own and cross-price elasticities (in squared brackets)

Medium Equalising up/Print Equalising down/Digital
Print -2.06r* [0.50p*]
Books

Digital [0.00p] -3.26p*

Print -2.42r% [0.38p*]
Newspapers

Digital [-0.44p*] -2.34p*

Print -2.86r* [0.68p*]
Periodicals

Digital [0.00p] -4.50p*

Note: * Statistically significant at 5% level or better. “p

"r” Estimate from Member State regression.

w7

Estimate from pooled regression.

Source: Europe Economics analysis of consumer survey.

3.5 Availability of reading devices

Kindle

40
90

30
80

20
70

10
60

50

Phones

Tablets

50

40

30

20

10

Source: Europe Economics analysis of consumer survey from this report.
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3.6 Print vs. digital: perception and attributes

Expected price difference (consumer's perceptions): BG

Books I
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Periodicals I
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O -
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50%+ 30% 20% 10% Equal or Don't
lower - lower - lower - lower higher know|

Note: Results of Q11: "What do you think the price of online/electronic publications should be compared to the price of the
paper version of the same item?.

Advantages of printed and digital material: BG
Print Digital

Environmen
Storage

Save mone

Page dip
Resel

Noneofte abov

Oter 5.6 Noneofte abov

0 20 40 60 80 0 2 40 60 80

Percentages

Note: Results of Q12: “In your opinion what are the advantages of printed material over electronic material?” and Q13 “In
your opinion what are the advantages of material over printed material?”.

Suitability of formats (by type of publication and occasion): BG

Type of publication Occasions
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Note: Results of Q14 “In your opinion, are there certain types of books that are better suited to being in either electronic or
printed format, or are they equally suited to both formats?” and “"Q15. Are there certain occasions where you prefer either
an electronic or printed format, or are these occasions equally suited to both formats?”.
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3.7 Socio-demographic attributes of respondents

Characteristics of respondents: BG

Working Status
18-20 years Work ful time 679
Work part time 41
21-30 years
Unemployed 155
Sy an Retired 60
41-50 years Studert gy 49
Homemaker 50
51-60 years 288
Other 44
Above 60 years Do rot wish to state [ 20
k T T T T
100 200 300 0 200 400 600 800
Educational Attainment Householdincome
Lower secondary Level 1
Level 2
Upper secondary 28 Level 3
Vocationdl ezl 4
Level 5
Tertiary (higher) Levalls
Postgraduate Level 7
Level 8
Other Level 9
Don't know Level 10
Don't know
Do not wish to state Do ot wish to state

200 300 400 0 100 200

No. of respondents

Source: Europe Economics analysis of consumer survey from this report.
Note: Income levels are based on decile and percentiles in Eurostat, and the judgement by local experts.

Household composition composition: BG
I I

Adults (>18) Children (<7)  Children (7-13) Children (14-18)
C— I I

Source: Europe Economics analysis of consumer survey from this report.
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4. Annex: CZ

4.1 The publishing sector: descriptive figures

Turnover by sector: CZ, 2010
522.447

o
3
o
2
327.258 323.895
o
3 A
o
S A
o
g
o
Books Newspapers Periodicals
Sector split: CZ in comparision with rest of the EU
EU
cz
F T T T T T
0 20 40 60 80 100

percent
|_ Books W Newspapers [N Periodicalsl

Turnower by sector: CZ in comparision with rest of the EU

99%

B Books [ Newspapers
N Periodicals [ Rest EU

Source: Eurostat (Structural Business Statistics).
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4.2 Prices and sales

Books (index): CZ
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4.3

Migration patterns
Equalising up (print): CZ
Books
Initial { 32% 2%
10% 23% 23%
20% 17% 21%
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Equalising down (digital): CZ
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20 10 0 10 20
Percentages
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Note: Bars indicate the share of consumers that Wwould definietly buy' under different simulated price changes

4.4

Elasticity estimates

Elasticity estimates CZ - medium term estimates:
own and cross-price elasticities (in squared brackets)

Medium Equalising up/Print Equalising down/Digital
Print -2.47r* [0.50p*]
Books

Digital [0.00p] -3.26p*

Print -3.31r* [0.38p*]
Newspapers

Digital [-0.44p*] -2.34p*

Print -5.24r* [0.68p*]
Periodicals

Digital [0.00p] -4.50p*

Note: * Statistically significant at 5% level or better.

"r” Estimate from Member State regression.

w7

p” Estimate from pooled regression.

Source: Europe Economics analysis of consumer survey.
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4.6 Print vs. digital: perception and attributes

Expected price difference (consumer's perceptions): CZ
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Note: Results of Q11: "What do you think the price of online/electronic publications should be compared to the price of the
paper version of the same item?.

Advantages of printed and digital material: CZ
Print Digital
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Save mone

Fontsize
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Noneofte abov

Oter
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Note: Results of Q12: "In your opinion what are the advantages of printed material over electronic material?” and Q13 "In
your opinion what are the advantages of material over printed material?”.

Suitability of formats (by type of publication and occasion): CZ

Type of publication Occasions

Chilren
Classic
Comics
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Journals
Magazines
Newspaper
Novel
Other
Professional

Young
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Note: Results of Q14 “In your opinion, are there certain types of books that are better suited to being in either electronic or
printed format, or are they equally suited to both formats?” and “"Q15. Are there certain occasions where you prefer either
an electronic or printed format, or are these occasions equally suited to both formats?”.
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4.7 Socio-demographic attributes of respondents

Characteristics of respondents: CZ

18-20 years Work full time
Work part time
21-30 years
Unemployed
31-40 years 280 Retired
41-50 years Student
Homemaker
51-60 years
Other
Above 60 years Do not wish to state
100 200

300 0 200 400 600 800

Working Status

Educational Attainment Householdincome

Lower secondary 135 Level 1 0
Level 2
Upper secondary 423 Level 3
Vocationdl 177 Level 4
Level 5
Tertiary (higher) 179 Leve 6
Postgraduate 2 Level 7
Level 8
Other 54 Level 9
Dont know ] 10 LevelldD
Don't know

Do not wish to state 15 Do ot wish to state
0 100 200 300 400 0 50 100 150 200 250

No. of respondents

Source: Europe Economics analysis of consumer survey from this report.
Note: Income levels are based on decile and percentiles in Eurostat, and the judgement by local experts.

Household composition compasition: CZ

Adults (>18) Children (<7)  Children (7-13) Children (14-18)
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Source: Europe Economics analysis of consumer survey from this report.
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5. Annex: DE

5.1 The publishing sector: descriptive figures

Turnover by sector: DE, 2010
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Source: Eurostat (Structural Business Statistics).

November 2013 33



European Commission

Economic Study on Publications on all Physical Means of Support and Electronic Publications

5.2 Prices and sales

Books (index): DE
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Source: PwC Global Entertainment and Media Outlook: 2012-2016, www.pwc.com/outlook.
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5.3 Migration patterns

Equalising up (print): DE
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Note: Bars indicate the share of consumers that Wwould definietly buy' under different simulated price changes

5.4 Elasticity estimates

Elasticity estimates DE - medium term estimates:
own and cross-price elasticities (in squared brackets)

Medium Equalising up/Print Equalising down/Digital
Print -3.47r* [0.50p*]
Books o
Digital [0.00p] -3.26p*
Print -4.04r* [0.38p*]
Newspapers
Digital [-0.44p*] -2.34p*
Print -5.23r* [0.68p*]
Periodicals
Digital [0.00p] -4.50p*
Note: * Statistically significant at 5% level or better. “p” Estimate from pooled regression.
"r” Estimate from Member State regression.
Source: Europe Economics analysis of consumer survey.
5.5 Availability of reading devices
Kindle Phones Tablets
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Source: Europe Economics analysis of consumer survey from this report.
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5.6 Print vs. digital: perception and attributes

Expected price difference (consumer's perceptions): DE
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Note: Results of Q11: "What do you think the price of online/electronic publications should be compared to the price of the
paper version of the same item?.

Advantages of printed and digital material: DE
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Note: Results of Q12: “In your opinion what are the advantages of printed material over electronic material?” and Q13 “In
your opinion what are the advantages of material over printed material?”.

Suitability of formats (by type of publication and occasion): DE
Type of publication Occasions
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Note: Results of Q14 “In your opinion, are there certain types of books that are better suited to being in either electronic or
printed format, or are they equally suited to both formats?” and “"Q15. Are there certain occasions where you prefer either
an electronic or printed format, or are these occasions equally suited to both formats?”.
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5.7 Socio-demographic attributes of respondents

Characteristics of respondents: DE

Working Status
18-20 years Work ful time
Work part time
21-30 years
Unemployed
SHHOYETS Retired
41-50 years %2 Student
Homemaker
51-60 years 245
Other
Above 60 years Do ot wish to state
T T T
100 150 200 250 0 200 400 600
Educational Attainment Householdincome
Lower secondary Level 1
Level 2
Upper secondary Level 3
Vocationdl a76 Level 4
Level 5
Tertiary (higher) Levalls
Postgraduate Level 7
Level 8
Other Level 9
Dont know fevejio
Don't know
Do not wish to state Do ot wish to state
100 300 500 0 50 100 150 200

No. of respondents

Source: Europe Economics analysis of consumer survey from this report.
Note: Income levels are based on decile and percentiles in Eurostat, and the judgement by local experts.
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Source: Europe Economics analysis of consumer survey from this report.
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6. Annex: DK

6.1 The publishing sector: descriptive figures

Turnover by sector: DK, 2010
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Source: Eurostat (Structural Business Statistics).
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6.2 Prices and sales

Books (index): DK
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6.3 Migration patterns

Equalising up (print): DK Equalising down (digital): DK
Books Books
Initial 4 23% 8% Initial 19% %
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Note: Bars indicate the share of consumers that Wwould definietly buy' under different simulated price changes

6.4 Elasticity estimates

Elasticity estimates DK - medium term estimates:
own and cross-price elasticities (in squared brackets)

Medium Equalising up/Print Equalising down/Digital
Print -2.16r* [0.50p*]
Books

Digital [0.00p] -3.26p*

Print -4.03r* [0.38p*]
Newspapers

Digital [-0.44p*] -2.34p*

Print -5.39r* [0.68p*]
Periodicals

Digital [0.00p] -4.50p*

w7

Note: * Statistically significant at 5% level or better. “p” Estimate from pooled regression.
"r” Estimate from Member State regression.
Source: Europe Economics analysis of consumer survey.

6.5 Availability of reading devices
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Source: Europe Economics analysis of consumer survey from this report.
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6.6 Print vs. digital: perception and attributes

Expected price difference (consumer's perceptions): DK
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Note: Results of Q11: "What do you think the price of online/electronic publications should be compared to the price of the
paper version of the same item?.

Advantages of printed and digital material: DK
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Note: Results of Q12: "In your opinion what are the advantages of printed material over electronic material?” and Q13 "In
your opinion what are the advantages of material over printed material?”.

Suitability of formats (by type of publication and occasion): DK
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Note: Results of Q14 “In your opinion, are there certain types of books that are better suited to being in either electronic or
printed format, or are they equally suited to both formats?” and “"Q15. Are there certain occasions where you prefer either
an electronic or printed format, or are these occasions equally suited to both formats?”.
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6.7 Socio-demographic attributes of respondents
Characteristics of respondents: DK
Age Working Status
18-20years 2 Work ful time 508
Work part time 74
21-30 years 206
Unemployed 8
SLaOVEs 180 Retired 116
41-50 years 309 Student 150
Homemaker | 9
51-60 years 26
Other 36
Above 60 years 136 Do rot wish to state || 11
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Don't know
6
100

150

100

0 200 300 400 0
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Source: Europe Economics analysis of consumer survey from this report.
Note: Income levels are based on decile and percentiles in Eurostat, and the judgement by local experts.
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7. Annex: EE

7.1 The publishing sector: descriptive figures

Turnover by sector: EE, 2010
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Source: Eurostat (Structural Business Statistics).
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7.2 Prices and sales

Books (index): EE
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7.3 Migration patterns

Equalising up (print): EE
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Note: Bars indicate the share of consumers that Wwould definietly buy' under different simulated price changes

7.4 Elasticity estimates

Elasticity estimates EE — medium term estimates:
own and cross-price elasticities (in squared brackets)

Medium Equalising up/Print Equalising down/Digital
Print -3.06r* [0.50p*]
Books o
Digital [0.00p] -3.26p*
Print -4.04r* [0.38p*]
Newspapers
Digital [-0.44p*] -2.34p*
Print -5.58r* [0.68p*]
Periodicals
Digital [0.00p] -4.50p*
Note: * Statistically significant at 5% level or better. “p” Estimate from pooled regression.
"r” Estimate from Member State regression.
Source: Europe Economics analysis of consumer survey.
7.5 Availability of reading devices
Kindle Phones Tablets
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Source: Europe Economics analysis of consumer survey from this report.
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7.6 Print vs. digital: perception and attributes

Expected price difference (consumer's perceptions): EE
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Note: Results of Q11: "What do you think the price of online/electronic publications should be compared to the price of the
paper version of the same item?.

Advantages of printed and digital material: EE
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Note: Results of Q12: "In your opinion what are the advantages of printed material over electronic material?” and Q13 "In
your opinion what are the advantages of material over printed material?”.

Suitability of formats (by type of publication and occasion): EE
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Note: Results of Q14 “In your opinion, are there certain types of books that are better suited to being in either electronic or
printed format, or are they equally suited to both formats?” and “"Q15. Are there certain occasions where you prefer either
an electronic or printed format, or are these occasions equally suited to both formats?”.
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7.7 Socio-demographic attributes of respondents

Characteristics of respondents: EE

18-20 years Work full time
Work part time 8
21-30 years
Unemployed 3
31-40 years Retired 31
41-50 years 27 Student 77
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Source: Europe Economics analysis of consumer survey from this report.
Note: Income levels are based on decile and percentiles in Eurostat, and the judgement by local experts.
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Source: Europe Economics analysis of consumer survey from this report.
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8. Annex: EL

8.1 The publishing sector: descriptive figures

Turnover by sector: EL, 2010
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Source: Eurostat (Structural Business Statistics).
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8.2 Prices and sales
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8.3 Migration patterns
Equalising up (print): EL Equalising down (digital): EL
Books Books
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Note: Bars indicate the share of consumers that Wwould definietly buy' under different simulated price changes

8.4 Elasticity estimates

Elasticity estimates EL - medium term estimates:
own and cross-price elasticities (in squared brackets)

Medium Equalising up/Print Equalising down/Digital
Print -3.59r* [0.50p*]
Books

Digital [0.00p] -3.26p*

Print -3.67r* [0.38p*]
Newspapers

Digital [-0.44p*] -2.34p*

Print -3.81r* [0.68p*]
Periodicals

Digital [0.00p] -4.50p*

Note: * Statistically significant at 5% level or better.

"r” Estimate from Member State regression.
Source: Europe Economics analysis of consumer survey.

8.5 Availability of reading devices
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Source: Europe Economics analysis of consumer survey from this report.
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8.6 Print vs. digital: perception and attributes

Expected price difference (consumer's perceptions): EL
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Note: Results of Q11: "What do you think the price of online/electronic publications should be compared to the price of the
paper version of the same item?.

Advantages of printed and digital material: EL
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Note: Results of Q12: “In your opinion what are the advantages of printed material over electronic material?” and Q13 “In
your opinion what are the advantages of material over printed material?”.

Suitability of formats (by type of publication and occasion): EL
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Note: Results of Q14 “In your opinion, are there certain types of books that are better suited to being in either electronic or
printed format, or are they equally suited to both formats?” and “"Q15. Are there certain occasions where you prefer either
an electronic or printed format, or are these occasions equally suited to both formats?”.

November 2013 54



European Commission

Economic Study on Publications on all Physical Means of Support and Electronic Publications

8.7 Socio-demographic attributes of respondents

Characteristics of respondents: B

Working Status
18-20 years Work full time 594
Work part time 124
21-30 years
Unemployed 174
31-40 years 410 Retired 57
41-50 years Student 74
Homemaker 33
51-60 years
Other || 16
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Source: Europe Economics analysis of consumer survey from this report.
Note: Income levels are based on decile and percentiles in Eurostat, and the judgement by local experts.
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Source: Europe Economics analysis of consumer survey from this report.
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9. Annex: ES

9.1 The publishing sector: descriptive figures

Turnover by sector: ES, 2010

8
o -
<
3431.53
8
o -
o5 2801.65
8
o -
o
1104.68
8
=3 4
a
o
Books Newspapers Periodicals
Sector split: ES in comparision with rest of the EU
EU
ES

T T T T
0 20 40 60 80 100
percent

|_ Books W Newspapers [N Periodicalsl

Turnower by sector: ES in comparision with rest of the EU

B Books [ Newspapers
N Periodicals [ Rest EU

Source: Eurostat (Structural Business Statistics).
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9.2 Prices and sales

Books (index): ES

n
S &
| ©
N

o
o - o
- I~ —
o)

o] -

g =
1996m1 1998m1 2000m1 2002m1 2004m1 2006m1 2008m1 2010m1 2012m1 2014m1
date

Price (eal, 2005=100) ————- VAT % (Books)
. Newspapers and Periodicals (index): ES
I -8
-
| ©
~N
o
IS
-
| ©
—
o] -
o
F o
g =
1996m1 1998m1 2000m1 2002m1 2004m1 2006m1 2008m1 2010m1 2012m1 2014m1
date
| Price (eal, 2005=100) ——-—-—- VAT % (Newspapers) — ---=--=e--- VAT % (Periodicals)l

Source: Eurostat (Harmonized Indices of Consumer Prices).

Projected sales: ES

Books Newspapers Periodicals

8
o
8
o
N
o

. 11151

8833 4938339385 889:!9!533&?8& 83833 493391385

S ERRRIKKRIKRILKRKRK S RRK{RKRRRIKRKRKR S RRRIRKRKRIKLKR

I Circulation (Print) Circulation (Digital)
I Advertising (Print) [ Advertising (Digital)

Graphs by Cat

Source: PwC Global Entertainment and Media Outlook: 2012-2016, www.pwc.com/outlook.
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9.3 Migration patterns

Equalising up (print): ES Equalising down (digital): ES
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Note: Bars indicate the share of consumers that Wwould definietly buy' under different simulated price changes

9.4 Elasticity estimates

Elasticity estimates ES - medium term estimates:
own and cross-price elasticities (in squared brackets)

Medium Equalising up/Print Equalising down/Digital
Print -3.57r* [0.50p*]
Books

Digital [0.00p] -3.26p*

Print -2.82r* [0.38p*]
Newspapers

Digital [-0.44p*] -2.34p*

Print -4.58r* [0.68p*]
Periodicals

Digital [0.00p] -4.50p*

w7

Note: * Statistically significant at 5% level or better. “p” Estimate from pooled regression.
"r” Estimate from Member State regression.
Source: Europe Economics analysis of consumer survey.

9.5 Availability of reading devices
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Source: Europe Economics analysis of consumer survey from this report.
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9.6 Print vs. digital: perception and attributes

Expected price difference (consumer's perceptions): ES
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Note: Results of Q11: "What do you think the price of online/electronic publications should be compared to the price of the
paper version of the same item?.
Advantages of printed and digital material: ES
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Note: Results of Q12: “In your opinion what are the advantages of printed material over electronic material?” and Q13 “In
your opinion what are the advantages of material over printed material?”.
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Note: Results of Q14 “In your opinion, are there certain types of books that are better suited to being in either electronic or
printed format, or are they equally suited to both formats?” and “"Q15. Are there certain occasions where you prefer either
an electronic or printed format, or are these occasions equally suited to both formats?”.
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9.7 Socio-demographic attributes of respondents
Characteristics of respondents: ES
Age Working Status
18-20 years » Work ful time 485
Work part time 119
21-30 years 212
Unemployed 195
SLaOVEs an Retired “
41-50 years 216 Student 105
Homemaker 56
51-60 years 247
Other j§ 11
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Source: Europe Economics analysis of consumer survey from this report.
Note: Income levels are based on decile and percentiles in Eurostat, and the judgement by local experts.
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Source: Europe Economics analysis of consumer survey from this report.
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10. Annex: FI

10.1 The publishing sector: descriptive figures

Turnover by sector: Fl, 2010
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Source: Eurostat (Structural Business Statistics).
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10.2 Prices and sales

Books (index): FI
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Source: PwC Global Entertainment and Media Outlook: 2012-2016, www.pwc.com/outlook.
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10.3 Migration patterns

Equalising up (print): Fl

Equalising down (digital): FI
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Note: Bars indicate the share of consumers that Wwould definietly buy' under different simulated price changes

10.4 Elasticity estimates

Elasticity estimates FI - medium term estimates:
own and cross-price elasticities (in squared brackets)

Medium Equalising up/Print Equalising down/Digital
Print -2.73r* [0.50p*]
Books

Digital [0.00p] -3.26p*

Print -3.65r* [0.38p*]
Newspapers

Digital [-0.44p*] -2.34p*

Print -4.45r% [0.68p*]
Periodicals

Digital [0.00p] -4.50p*

Note: * Statistically significant at

w7

5% level or better. “p

"r” Estimate from Member State regression.
Source: Europe Economics analysis of consumer survey.

10.5 Availability of reading devices
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10.6 Print vs. digital: perception and attributes

Expected price difference (consumer's perceptions): Fl
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Note: Results of Q11: "What do you think the price of online/electronic publications should be compared to the price of the
paper version of the same item?.
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Note: Results of Q12: "In your opinion what are the advantages of printed material over electronic material?” and Q13 "In
your opinion what are the advantages of material over printed material?”.

Suitability of formats (by type of publication and occasion): F1
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Note: Results of Q14 “In your opinion, are there certain types of books that are better suited to being in either electronic or
printed format, or are they equally suited to both formats?” and “"Q15. Are there certain occasions where you prefer either
an electronic or printed format, or are these occasions equally suited to both formats?”.
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10.7 Socio-demographic attributes of respondents

Characteristics of respondents: H

Age Working Status
18-20years 24 Work ful time
Work part time
21-30 years 130
Unemployed
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Source: Europe Economics analysis of consumer survey from this report.
Note: Income levels are based on decile and percentiles in Eurostat, and the judgement by local experts.
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Source: Europe Economics analysis of consumer survey from this report.
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11. Annex: FR

11.1 The publishing sector: descriptive figures
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11.2 Prices and sales

Books (index): FR

30

S

5
>
tb
'},/')

\/'\\/—\_' '8
_________________________ :\L\A‘\_A____________________V'-__"
o
o - >
- V! Y,
v o
%
LV ARV
2 - S
1996m1  1998m1  2000m1  2002ml  2004m1  2006ml1  2008m1  2010ml1  2012ml  2014m1l
date
Price (eal, 2005=100) ————- VAT % (Books) |

Newspapers and Periodicals (indexX): FR

S AW

-10

1996m1 1998m1 2000m1 2002m1 2004m1 2006m1 2008m1 2010m1 2012m1 2014m1
date

Price (eal, 2005=100) ——-—-—- VAT % (Newspapers) — ---=--=e--- VAT % (Periodicals)l

Source: Eurostat (Harmonized Indices of Consumer Prices).

Proectedsales: FR
Books Newspapers Periodicals

a 88399954995 8839d99%499Y5
& & & | 8 R R KK

I Circulation (Print) Circulation (Digital)
I Advertising (Print) [ Advertising (Digital)

1,000 2000 3,000 4,000 5000

2016— N
0o (I

B
&

2000 |

2010 |

2011 |

2012 |

2013 |

2014 |

2016 | I

2017 |

2014 |

Graphs by Cat

Source: PwC Global Entertainment and Media Outlook: 2012-2016, www.pwc.com/outlook.

November 2013 70


file://sbs-server/s/Projects/EC%20DG%20TAXUD%20-%20eBooks/WIP/www.pwc.com/outlook

European Commission

Economic Study on Publications on all Physical Means of Support and Electronic Publications

11.3 Migration patterns

Equalising up (print): FR Equalising down (digital): FR
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Percentages Percentages
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Note: Bars indicate the share of consumers that Wwould definietly buy' under different simulated price changes

11.4 Elasticity estimates

Elasticity estimates FR - medium term estimates:
own and cross-price elasticities (in squared brackets)

Medium Equalising up/Print Equalising down/Digital
Print -3.49r% [0.50p*]
Books

Digital [0.00p] -3.26p*

Print -3.84r* [0.38p*]
Newspapers

Digital [-0.44p*] -2.34p*

Print -3.99r* [0.68p*]
Periodicals

Digital [0.00p] -4.50p*

w7

Note: * Statistically significant at 5% level or better. “p” Estimate from pooled regression.
"r” Estimate from Member State regression.
Source: Europe Economics analysis of consumer survey.

11.5 Availability of reading devices
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Source: Europe Economics analysis of consumer survey from this report.
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11.6 Print vs. digital: perception and attributes

Expected price difference (consumer's perceptions): FR

Books
Newspaper
Periodicals
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50%+ 30% 20% 10% Equal or Don't
lower - lower - lower - lower higher know|

Note: Results of Q11: "What do you think the price of online/electronic publications should be compared to the price of the
paper version of the same item?.

Advantages of printed and digital material: FR
Print Digital

Environmen

Noneofte abov Noneofte abov

Oter 4.3 Oterl§ 1.4

0 20 40 60 0 20 40 60

Percentages

Note: Results of Q12: “In your opinion what are the advantages of printed material over electronic material?” and Q13 “In
your opinion what are the advantages of material over printed material?”.

Suitability of formats (by type of publication and occasion): FR

Type of publication Occasions
Chiren I
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Novel Y
Reference I
Other Y
Professioral I Studes
Yourg | Travel
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Note: Results of Q14 “In your opinion, are there certain types of books that are better suited to being in either electronic or
printed format, or are they equally suited to both formats?” and “"Q15. Are there certain occasions where you prefer either
an electronic or printed format, or are these occasions equally suited to both formats?”.
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11.7 Socio-demographic attributes of respondents

Characteristics of respondents: FR

18-20 years Work full time
Work part time
21-30 years
Unemployed
31-40 years 236 Retired
41-50 years Stuert
Homemaker
51-60 years
Other
Above 60 years Do not wish to state
T
100 150 200

250 0 100 200 300 400 500

Working Status

Educational Attainment Household income

Lower secondary 87 Level 1
Level 2
Upper secondary 20 Level 3
Vocationdl 232 Level 4
Level 5
Tertary (tigher) 1 tevel ©
Postgraduate 20 Level 7
Level 8
Other R Level 9

Don'tt know 13 Level 10
Don't know

Do not wish to state 10 Do not wish to state

0 100 200 300

No. of respondents

0 50 100 150 200 250

Source: Europe Economics analysis of consumer survey from this report.
Note: Income levels are based on decile and percentiles in Eurostat, and the judgement by local experts.

Household composition composition: FR
I
Adults (>18) Children (<7)  Children (7-13) Children (14-18)
C— I I

800

400

Source: Europe Economics analysis of consumer survey from this report.
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12. Annex: HU

12.1 The publishing sector: descriptive figures

Turnover by sector: HU, 2010

2793
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24238

Books Newspapers Periodicals

Sector split: HU in comparision with rest of the EU
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percent
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Turnower by sector: HU in comparision with rest of the EU

99%
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Source: Eurostat (Structural Business Statistics).
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12.2 Prices and sales

Books (index): HU
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Projected sales: HU
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Source: PwC Global Entertainment and Media Outlook: 2012-2016, www.pwc.com/outlook.
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12.3 Migration patterns

Equalising up (print): HU

Books

Initial 1 43%, 33%
10% 33% 33%
20% 25% 32%
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Equalising down (digital): HU
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Note: Bars indicate the share of consumers that Wwould definietly buy' under different simulated price changes

12.4 Elasticity estimates

Elasticity estimates HU - medium term estimates:
own and cross-price elasticities (in squared brackets)

Medium Equalising up/Print Equalising down/Digital
Print -1.77r* [0.50p*]
Books

Digital [0.00p] -3.26p*

Print -2.65r* [0.38p*]
Newspapers

Digital [-0.44p*] -2.34p*

Print -3.42r% [0.68p*]
Periodicals

Digital [0.00p] -4.50p*

Note: * Statistically significant at 5% level or better. “p”

"r” Estimate from Member State regression.

Estimate from pooled regression.

Source: Europe Economics analysis of consumer survey.

12.5 Availability of reading devices

40

30

20

10

Kindle

90

80

70

60

50

Phones

Tablets

50

40

30

20

10

Source: Europe Economics analysis of consumer survey from this report.
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12.6 Print vs. digital: perception and attributes

Expected price difference (consumer's perceptions): HU
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Note: Results of Q11: "What do you think the price of online/electronic publications should be compared to the price of the
paper version of the same item?.

Advantages of printed and digital material: HU
Print Digital

Environmen
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0 20 40 60 80 0 2 40 60 80

Percentages

Note: Results of Q12: "In your opinion what are the advantages of printed material over electronic material?” and Q13 "In
your opinion what are the advantages of material over printed material?”.

Suitability of formats (by type of publication and occasion): HU
Type of publication Occasions

Chiren (IR -
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Note: Results of Q14 “In your opinion, are there certain types of books that are better suited to being in either electronic or
printed format, or are they equally suited to both formats?” and “"Q15. Are there certain occasions where you prefer either
an electronic or printed format, or are these occasions equally suited to both formats?”.
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12.7 Socio-demographic attributes of respondents

Characteristics of respondents: HU

Age Working Status
18-20 years 14 Work ful time
Work part time
21-30 years 211
Unemployed
31-40 years 333 Retired
41-50 years 214 Student
Homemaker
51-60 years 190
Other
Above 60 years 7 Do ot wish to state
k T T T T T T T T
0 100 200 300 400 0 200 400 600 800
Educational Attainment Householdincome
Lower secondary es)d
Level 2
Upper secondary Level 3
Level 4
Vocationa Tevels
o Level 6
Tertiary (higher) —
Postgraduate Level 8
Level 9
Other Level 10
Don't know

Do not wish to state Do not wish to state

0 100 200 300 400 500 0 50 100 150 200

No. of respondents

Source: Europe Economics analysis of consumer survey from this report.
Note: Income levels are based on decile and percentiles in Eurostat, and the judgement by local experts.

Household composition composition: HU
I
Adults (>18) Children (<7)  Children (7-13) Children (14-18)
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Source: Europe Economics analysis of consumer survey from this report.
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13. Annex: IE

13.1 The publishing sector: descriptive figures

Turnover by sector: |E, 2010
647.449
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Sector split: |E in comparision with rest of the EU
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Source: Eurostat (Structural Business Statistics).
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13.2 Prices and sales

Books (index): IE
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Source: PwC Global Entertainment and Media Outlook: 2012-2016, www.pwc.com/outlook.
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13.3 Migration patterns

Equalising up (print): 1E Equalising down (digital): IE
Books Books
Initial { 35% 21% Initial 1 35% 2%
10% 21% 21% 10% 3% 31%
20% 20% 21% 20% 32% 36%
Newspapers Newspapers
Initial 21% 20% Initial 22% 16%
10% 19% 2% 10% 23% 2%
20% 12% 22% 20% 24% 31%
(7]
Periodicals Periodicals
Initial 20% ™ Initial 16% &%
10% 2% % 10% 4% 1%
20% 8% % 20% 4% 18%
20 10 0 10 20 20 10 0 10 20
Percentages Percentages
[ Pt o Dt [ P o Dt

Note: Bars indicate the share of consumers that Wwould definietly buy' under different simulated price changes

13.4 Elasticity estimates

Elasticity estimates IE - medium term estimates:
own and cross-price elasticities (in squared brackets)

Medium Equalising up/Print Equalising down/Digital
Print -2.13r* [0.50p*]
Books

Digital [0.00p] -3.26p*

Print -3.81r* [0.38p*]
Newspapers

Digital [-0.44p*] -2.34p*

Print -4.23r* [0.68p*]
Periodicals

Digital [0.00p] -4.50p*

Note: * Statistically significant at 5% level or better. “p” Estimate from pooled regression.
"r” Estimate from Member State regression.
Source: Europe Economics analysis of consumer survey.

13.5 Availability of reading devices
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Source: Europe Economics analysis of consumer survey from this report.
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13.6 Print vs. digital: perception and attributes

Expected price difference (consumer's perceptions): IE
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Note: Results of Q11: "What do you think the price of online/electronic publications should be compared to the price of the
paper version of the same item?.

Advantages of printed and digital material: IE
Print Digital
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Percentages

Note: Results of Q12: "In your opinion what are the advantages of printed material over electronic material?” and Q13 “In
your opinion what are the advantages of material over printed material?”.

Suitability of formats (by type of publication and occasion): IE

Type of publication Occasions
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Note: Results of Q14 “In your opinion, are there certain types of books that are better suited to being in either electronic or
printed format, or are they equally suited to both formats?” and “"Q15. Are there certain occasions where you prefer either
an electronic or printed format, or are these occasions equally suited to both formats?”.
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13.7 Socio-demographic attributes of respondents

Characteristics of respondents: |IE

Age
18-20 years 2
21-30 years 185
31-40 years 335
41-50 years 261
51-60 years 207
Above 60 years 73
k T T T T
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Educational Attainment

Lower secondary
Upper secondary
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Postgraduate
Other
Don'tt know

Do not wish to state

0 100 200 300 400

Working Status
Work full time 619
Work part time 129
Unemployed 64
Retired 65
Student 97
Homemaker 67
Other 31

Do not wish to state 2
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Householdincome
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Do not wish to state

200

No. of respondents

Source: Europe Economics analysis of consumer survey from this report.
Note: Income levels are based on decile and percentiles in Eurostat, and the judgement by local experts.

Household composition compoasition: IE
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Source: Europe Economics analysis of consumer survey from this report.
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14. Annex: IT

14.1 The publishing sector: descriptive figures

Turnover by sector: IT, 2010
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Source: Eurostat (Structural Business Statistics).
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14.2 Prices and sales

Books (index): IT
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14.3 Migration patterns

Equalising up (print): IT

Equalising down (digital): IT

Books Books
Initial 21%) 19% Initial 2 19%
10% 16%) 2% 10% b 31%
20% 12%) 21% 20% 1 39%
Newspapers Newspapers
Initial 36% Initial 4 38 36%
10% 30%, 35% 10% 43%
20% 21%) 35% 20% 348 53%
(7]
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Percentages Percentages
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Note: Bars indicate the share of consumers that Wwould definietly buy' under different simulated price changes

14.4 Elasticity estimates

Elasticity estimates IT - medium term estimates:
own and cross-price elasticities (in squared brackets)

Medium Equalising up/Print Equalising down/Digital
Print -2.86r* [0.50p*]
Books
Digital [0.00p] -3.26p*
Print -2.51r* [0.38p*]
Newspapers
Digital [-0.44p*] -2.34p*
Print -4.51r* [0.68p*]
Periodicals
Digital [0.00p] -4.50p*
Note: * Statistically significant at 5% level or better. “p” Estimate from pooled regression.
"r” Estimate from Member State regression.

Source: Europe Economics analysis of consumer survey.

14.5 Availability of reading devices
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Source: Europe Economics analysis of consumer survey from this report.

November 2013

89



European Commission

Economic Study on Publications on all Physical Means of Support and Electronic Publications

14.6 Print vs. digital: perception and attributes

Expected price difference (consumer's perceptions): IT
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Note: Results of Q11: "What do you think the price of online/electronic publications should be compared to the price of the
paper version of the same item?.

Advantages of printed and digital material: IT
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Note: Results of Q12: “In your opinion what are the advantages of printed material over electronic material?” and Q13 “In
your opinion what are the advantages of material over printed material?”.

Suitability of formats (by type of publication and occasion): IT
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Note: Results of Q14 “In your opinion, are there certain types of books that are better suited to being in either electronic or
printed format, or are they equally suited to both formats?” and “"Q15. Are there certain occasions where you prefer either
an electronic or printed format, or are these occasions equally suited to both formats?”.
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14.7 Socio-demographic attributes of respondents

Characteristics of respondents: IT

Age
18-20 years 19
21-30 years 216
31-40 years 25
41-50 years 28
51-60 years 249
Above 60 years 78
(I) 5I0 l(IJO 15I0 2(I)O 25IO

Educational Attainment

Lower secondary e

Upper secondary 392
Vocational
Tertiary (higher)
Postgraduate
Other

Don'tt know

Do not wish to state
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No. of respondents

Source: Europe Economics analysis of consumer survey from this report.
Note: Income levels are based on decile and percentiles in Eurostat, and the judgement by local experts.

Household composition compoasition: IT
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Source: Europe Economics analysis of consumer survey from this report.
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15. Annex: LT

15.1 The publishing sector: descriptive figures

Turnover by sector: LT, 2010
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Source: Eurostat (Structural Business Statistics).
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15.2 Prices and sales

Books (index): LT
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15.3 Migration patterns

Equalising up (print): LT Equalising down (digital): LT
Books Books
10% 10% _ 10% 10% 16% _ 18%
20% 6% - 10% 20% 15% _ 25%
Newspapers Newspapers
Initial 10% _ 16% Initial 8% _ 13%
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Note: Bars indicate the share of consumers that Wwould definietly buy' under different simulated price changes

15.4 Elasticity estimates

Elasticity estimates LT - medium term estimates:
own and cross-price elasticities (in squared brackets)

Medium Equalising up/Print Equalising down/Digital
Print -4.64r* [0.50p*]
Books

Digital [0.00p] -3.26p*

Print -5.58r* [0.38p*]
Newspapers

Digital [-0.44p*] -2.34p*

Print -5.87r* [0.68p*]
Periodicals

Digital [0.00p] -4.50p*

Note: * Statistically significant at 5% level or better. “p” Estimate from pooled regression.
"r” Estimate from Member State regression.
Source: Europe Economics analysis of consumer survey.

15.5 Availability of reading devices

Kindle Phones Tablets
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Source: Europe Economics analysis of consumer survey from this report.
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15.6 Print vs. digital: perception and attributes

Expected price difference (consumer's perceptions): LT

Books
Newspaper
Periodicals I
L T T T T T
0 20 40 60 80 100
percent
50%+ 30% 20% 10% Equal or Don't
lower - lower - lower - lower higher know|

Note: Results of Q11: "What do you think the price of online/electronic publications should be compared to the price of the
paper version of the same item?.

Advantages of printed and digital material: LT

Print Digital

80

Percentages

Note: Results of Q12: “In your opinion what are the advantages of printed material over electronic material?” and Q13 “In
your opinion what are the advantages of material over printed material?”.

Suitability of formats (by type of publication and occasion): LT

Type of publication Occasions
Chiren ]
i ]
Cos=ic Book club
Comics
Holiday ]
Essay T
Journals images |-
Magazines — | ks [ a-"-
Newspeper ———ET B
Novel (I
Reference
Other T
professional Studes 00 ]
Yourg T Travel T
0 20 40 60 80 100 0 20 40 60 80 100

[ ceoronc W prived [N con |

Note: Results of Q14 “In your opinion, are there certain types of books that are better suited to being in either electronic or
printed format, or are they equally suited to both formats?” and “"Q15. Are there certain occasions where you prefer either
an electronic or printed format, or are these occasions equally suited to both formats?”.
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15.7 Socio-demographic attributes of respondents

Characteristics of respondents: LT

Age Working Status
18-20 years 3 Work ful time 719
Work part time 8
21-30 years 274
Unemployed 43
SLaOVEs =3 Retied [l] 41
41-50 years 21 Studert 100
Homemaker
51-60 years 248
Other
Above 60 years 2 Do rot wish to state || 19
k T T T k T T T T
0 100 200 300 0 200 400 600 800
Educational Attainment Householdincome
Lower secondary es)d 57
Level 2
Upper secondary Level 3
Level 4
Vocationa Tevels
o Level 6
Tertiary (higher) —
Postgraduate Level 8
Level 9
Other Level 10
Don't know

Do not wish to state Do not wish to state

0 200 400 600 800 0 50 100 150 200

No. of respondents

Source: Europe Economics analysis of consumer survey from this report.
Note: Income levels are based on decile and percentiles in Eurostat, and the judgement by local experts.

Household composition composition: LT
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0
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Source: Europe Economics analysis of consumer survey from this report.
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16. Annex: LV

16.1 The publishing sector: descriptive figures

Turnover by sector: LV, 2010
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Sector split: LV in comparision with rest of the EU
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percent
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Turnower by sector: LV in comparision with rest of the EU

100%
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Source: Eurostat (Structural Business Statistics).
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16.2 Prices and sales

Books (index): LV
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16.3 Migration patterns

Equalising up (print): LV Equalising down (digital): LV
Books Books
10% 10% _ 10% 10% 4% _ 17%
20% 8% _ 10% 20% 4% _ 24%
Newspapers Newspapers
Initial 10% _ 13% Initial 10% _ 12%
10% o [N 1% 10% 1w [ 1%
20% % - -§:| 12% 20% % _ 27%
(7]
Periodicals Periodicals
Initial 1% _ % Initial 10% _ 5%
10% 5% - 5% 10% % _ %
20% 3% - 6% 20% % _ 15%
20 10 0 10 20 20 10 0 10 20
Percentages Percentages
[ Pt o Dt [ P o Dt

Note: Bars indicate the share of consumers that Wwould definietly buy' under different simulated price changes

16.4 Elasticity estimates

Elasticity estimates LV - medium term estimates:
own and cross-price elasticities (in squared brackets)

Medium Equalising up/Print Equalising down/Digital
Print -4.04r* [0.50p*]
Books

Digital [0.00p] -3.26p*

Print -5.01r* [0.38p*]
Newspapers

Digital [-0.44p*] -2.34p*

Print -6.33r* [0.68p*]
Periodicals

Digital [0.00p] -4.50p*

Note: * Statistically significant at 5% level or better. “p” Estimate from pooled regression.
"r” Estimate from Member State regression.
Source: Europe Economics analysis of consumer survey.

16.5 Availability of reading devices

Kindle Phones Tablets
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Source: Europe Economics analysis of consumer survey from this report.
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16.6 Print vs. digital: perception and attributes

Expected price difference (consumer's perceptions): LV

Books I
Newspaper I
Periodicals I

0 20 40 60 80 100

percent
50%+ 30% 20% 10% Equal or Don't
lower - lower - lower - lower higher know|

Note: Results of Q11: "What do you think the price of online/electronic publications should be compared to the price of the
paper version of the same item?.

Advantages of printed and digital material: LV
Print Digital

Storage

Save mone 546

Portable

Environmen

Noneofte abov Noneofte abov

Oter 4.2 Oter

0 20 40 60 80 0 2 40 60 80

Percentages

Note: Results of Q12: "In your opinion what are the advantages of printed material over electronic material?” and Q13 “In
your opinion what are the advantages of material over printed material?”.

Suitability of formats (by type of publication and occasion): LV
Type of publication Occasions

Chiren IR .
Classic
Comics
Essay
Journals
Magazines
Newspaper
Novel

Other
Professional

Young

0 2 40 60 80 100 0 20 40 60 80 100

[ ceoronc W prived [N con |

Note: Results of Q14 “In your opinion, are there certain types of books that are better suited to being in either electronic or
printed format, or are they equally suited to both formats?” and “"Q15. Are there certain occasions where you prefer either
an electronic or printed format, or are these occasions equally suited to both formats?”.
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16.7 Socio-demographic attributes of respondents

Characteristics of respondents: LV

18-20 years Work full time
Work part time
21-30 years 266
Unemployed
31-40 years Retired
41-50 years Stuert
Homemaker
51-60 years
Other
Above 60 years Do not wish to state
100 150 200 250

Educational Attainment Householdincome

Lower secondary tevel 1
Level 2
Upper secondary Level 3
Vocational Level 4
Level 5
Tertiary (higher) Level 6
Postgraduate Level 7
Level 8
Other Level 9

Don'tt know Level 10
Don't know

Do not wish to state Do not wish to state

200 400 600

No. of respondents

Working Status

0 200 400 600 800

0 50 100 150 200 250

Source: Europe Economics analysis of consumer survey from this report.
Note: Income levels are based on decile and percentiles in Eurostat, and the judgement by local experts.

Household composition compoasition: LV
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Source: Europe Economics analysis of consumer survey from this report.
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17. Annex: NL

17.1 The publishing sector: descriptive figures

Turnover by sector: NL, 2010
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Source: Eurostat (Structural Business Statistics).
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17.2 Prices and sales

Books (index): NL
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Source: Eurostat (Harmonized Indices of Consumer Prices).

Projected sales: NL
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Source: PwC Global Entertainment and Media Outlook: 2012-2016, www.pwc.com/outlook.
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17.3 Migration patterns

Equalising up (print): NL

Equalising down (digital): NL

Books Books
Initial 9% 5% Initial 8% _ 5%
10% 6% 5% 10% 8% _ 9%
20% % 4% 20% 8% _ 14%
Newspapers Newspapers
Initial {220 g’% it { e o
10% 10 2 10%4 wo [N 19
2 - o o] o -
£
(%]
Periodicals Periodicals
Initial o % Initial ~ [ %
10% 5% 2% 10% 6% - 6%
20% 3% % 20% 6% - %
20 10 0 10 20 20 10 0 10 20
Percentages Percentages
[ Pt o Dt [ P o Dt

Note: Bars indicate the share of consumers that Wwould definietly buy' under different simulated price changes

17.4 Elasticity estimates

Elasticity estimates NL — medium term estimates:
own and cross-price elasticities (in squared brackets)

Medium Equalising up/Print Equalising down/Digital
Print -4.19r* [0.50p*]
Books o
Digital [0.00p] -3.26p*
Print -3.88r* [0.38p*]
Newspapers
Digital [-0.44p*] -2.34p*
Print -5.42r% [0.68p*]
Periodicals
Digital [0.00p] -4.50p*
Note: * Statistically significant at 5% level or better. “p” Estimate from pooled regression.
"r” Estimate from Member State regression.
Source: Europe Economics analysis of consumer survey.
17.5 Availability of reading devices
Kindle Phones Tablets
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Source: Europe Economics analysis of consumer survey from this report.
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17.6 Print vs. digital: perception and attributes

Expected price difference (consumer's perceptions): NL

Books I
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50%+ 30% 20% 10% Equal or Don't
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Note: Results of Q11: "What do you think the price of online/electronic publications should be compared to the price of the
paper version of the same item?.

Advantages of printed and digital material: NL
Print Digital

Storage
Environmen 436

Portable 432

Noneofte abov Noneofte abov

Oter 5.7 Oter 27

o
8
(]
2 4
°
8
8
3

Percentages

Note: Results of Q12: “In your opinion what are the advantages of printed material over electronic material?” and Q13 “In
your opinion what are the advantages of material over printed material?”.

Suitability of formats (by type of publication and occasion): NL

Type of publication Occasions

Chiren |

i [
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Note: Results of Q14 “In your opinion, are there certain types of books that are better suited to being in either electronic or
printed format, or are they equally suited to both formats?” and “"Q15. Are there certain occasions where you prefer either
an electronic or printed format, or are these occasions equally suited to both formats?”.
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17.7 Socio-demographic attributes of respondents

Characteristics of respondents: NL

Age
18-20 years 25 Work ful time
Work part time
21-30 years 182
Unemployed
31-40 years 204 Retired
41-50 years 25 Student
Homemaker
51-60 years 193
Other
Above 60 years B Do ot wish to state
k T T T T T k T T T T
0 50 100 150 200 250 0 100 200 300 400
Educational Attainment Householdincome
Lower secondary 78 Level 1
Level 2
Upper secondary Level 3
Vocationdl 373 leez) &
Level 5
Tertiary (higher) =G
Postgraduate Level 7
Level 8
Other Level 9
Don't know Level 10
Don't know

Do not wish to state Do not wish to state

0 100 200 300 400 0 50 100 150

No. of respondents

Source: Europe Economics analysis of consumer survey from this report.
Note: Income levels are based on decile and percentiles in Eurostat, and the judgement by local experts.

Household composition compasition: NL
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Source: Europe Economics analysis of consumer survey from this report.
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18. Annex: PL

18.1 The publishing sector: descriptive figures

Turnover by sector: PL, 2010
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Source: Eurostat (Structural Business Statistics).
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18.2 Prices and sales

Books (index): PL

30

20

g - f " /'\/M\\/\\\sz’\j\\,/\/\ VY \/\J Yo

80

\ o

70

1996m1 1998m1 2000m1 2002m1 2004m1 2006m1 2008m1 2010m1 2012m1 2014m1
date

Price (eal, 2005=100) ————- VAT % (Books)

Newspapers and Periodicals (indeX) : PL

o
3 8
—
o

o
g | I
= o~

,

o (=]
o 7 I~

G \\J\r N °
\\\rk/\j\
o =
1996m1 1998m1 2000m1 2002m1 2004m1 2006m1 2008m1 2010m1 2012m1 2014m1
date
| Price (eal, 2005=100) ——-—-—- VAT % (Newspapers) — ---=--=e--- VAT % (Periodicals)l

Source: Eurostat (Harmonized Indices of Consumer Prices).

Projected sales: PL
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Source: PwC Global Entertainment and Media Outlook: 2012-2016, www.pwc.com/outlook.
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18.3 Migration patterns

Equalising up (print): PL

Equalising down (digital): PL

Books Books
Initial 2% _ 21% Initial 24% 200
10% 15% _ 21% 10% 22% 21%
20% 9% - 20% 20% 22% 34%
Newspapers Newspapers
tniti {5 [ g’ o Initil{ £
10% 1w [ 2% 10% 26% | 3
20% 13% _ 31% 20% 24% | %
(7]
Periodicals Periodicals
Initial 23% _ 7% Initial 21%| 13%
10% 4% _ 17% 10% 19% 23%
20% % - 18% 20% 17% 31%
20 10 0 10 20 20 0 10 20
Percentages Percentages
[ Pt o Dt [ P o Dt

Note: Bars indicate the share of consumers that Wwould definietly buy' under different simulated price changes

18.4 Elasticity estimates

Elasticity estimates PL — medium term estimates:
own and cross-price elasticities (in squared brackets)

Medium Equalising up/Print Equalising down/Digital
Print -3.95r% [0.50p*]
Books

Digital [0.00p] -3.26p*

Print -3.49r% [0.38p*]
Newspapers

Digital [-0.44p*] -2.34p*

Print -4.13r* [0.68p*]
Periodicals

Digital [0.00p] -4.50p*

Note: * Statistically significant at 5% level or better. “p” Estimate from pooled regression.
"r” Estimate from Member State regression.
Source: Europe Economics analysis of consumer survey.

18.5 Availability of reading devices

Kindle

40
90

30
80

20
70

10
60

50

Phones

50

40

30

20

10

Tablets

Source: Europe Economics analysis of consumer survey from this report.
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18.6 Print vs. digital: perception and attributes

Expected price difference (consumer's perceptions): PL
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Note: Results of Q11: "What do you think the price of online/electronic publications should be compared to the price of the
paper version of the same item?.

Advantages of printed and digital material: PL
Print Digital

622 Environmen
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Save mone 556

Noneofte abov

Oher|§ 1.9

0 20 40 60 0 20 40 60

Percentages

Note: Results of Q12: "In your opinion what are the advantages of printed material over electronic material?” and Q13 "In
your opinion what are the advantages of material over printed material?”.

Suitability of formats (by type of publication and occasion): PL

Type of publication Occasions
Chilren
ic (I
Clssic Book cub [l .
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Note: Results of Q14 “In your opinion, are there certain types of books that are better suited to being in either electronic or
printed format, or are they equally suited to both formats?” and “"Q15. Are there certain occasions where you prefer either
an electronic or printed format, or are these occasions equally suited to both formats?”.
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18.7 Socio-demographic attributes of respondents

Characteristics of respondents: PL

Age
18-20 years k<]
21-30 years 2717
31-40 years 299
41-50 years 202
51-60 years 189
Above 60 years 49
k T T T
0 100 200 300
Educational Attainment

Lower secondary
Upper secondary
Vocationa
Tertiary (higher)
Postgraduate
Other

Do not wish to state

200

0 100 300 400 500

Working Status
Work full time 691
Work part time 72
Unemployed 48
Retired s
Student
Homemaker
Other i 31

Do not wish to state 7

0 200 400 600 800

Householdincome

Level 1
Level 2
Level 3
Level 4
Level 5
Level 6
Level 7
Level 8
Level 9
Level 10
Don't know
Do not wish to state

200

No. of respondents

Source: Europe Economics analysis of consumer survey from this report.
Note: Income levels are based on decile and percentiles in Eurostat, and the judgement by local experts.

Household composition composition: PL
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Source: Europe Economics analysis of consumer survey from this report.
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19. Annex: PT

19.1 The publishing sector: descriptive figures

Turnover by sector: PT, 2010
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Source: Eurostat (Structural Business Statistics).
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19.2 Prices and sales

Books (index): PT
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Source: PwC Global Entertainment and Media Outlook: 2012-2016, www.pwc.com/outlook.
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19.3 Migration patterns

Equalising up (print): PT Equalising down (digital): PT
Books Books
Initil 1% 1% it ] 2o [ 1%
10% 1% 15% 10% 18% _ 21%
20% 8% 16% 20% 17% _ 28%
Newspapers Newspapers
Initial 1 25% §’ 28% Initial { 24% _ 2%
10% 15% 3 2% 10% 2 [ %
20% 10% 26% 20% 20% _ 43%
%}
Periodicals Periodicals
Initial 14% % Initial 1% - ™%
10% % % 10% % - 13%
20% % 8% 20% 10% - 20%
20 10 0 10 20 20 10 0 10 20
Percentages Percentages
[ Pt o Dt [ P o Dt

Note: Bars indicate the share of consumers that Wwould definietly buy' under different simulated price changes

19.4 Elasticity estimates

Elasticity estimates PT - medium term estimates:
own and cross-price elasticities (in squared brackets)

Medium Equalising up/Print Equalising down/Digital
Print -4.25r* [0.50p*]
Books

Digital [0.00p] -3.26p*

Print -4.08r* [0.38p*]
Newspapers

Digital [-0.44p*] -2.34p*

Print -6.13r* [0.68p*]
Periodicals

Digital [0.00p] -4.50p*

w7

Note: * Statistically significant at 5% level or better. “p” Estimate from pooled regression.
"r” Estimate from Member State regression.
Source: Europe Economics analysis of consumer survey.

19.5 Availability of reading devices
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Source: Europe Economics analysis of consumer survey from this report.
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19.6 Print vs. digital: perception and attributes

Expected price difference (consumer's perceptions): PT

Books
Newspaper
Periodicals I
L T T T T T
0 20 40 60 80 100
percent
50%+ 30% 20% 10% Equal or Don't
lower - lower - lower - lower higher know|

Note: Results of Q11: "What do you think the price of online/electronic publications should be compared to the price of the
paper version of the same item?.

Advantages of printed and digital material: PT
Print Digital

644 Environmen 738

Save mone 674

Page dip

No recharg

Resel Storage
Noneofte abov 55 Noneofte abov

Oter 36 Oterl§ 1.9

0 20 40 60 80 0 2 40 60

2

Percentages

Note: Results of Q12: “In your opinion what are the advantages of printed material over electronic material?” and Q13 “In
your opinion what are the advantages of material over printed material?”.

Suitability of formats (by type of publication and occasion): PT

Type of publication Occasions
Chiren (I —
Gz Book cib (I ——
Camics — |
Holday I
Essay
Jourals L
Magazines ] kids [ —
Newspaper Presents
Novel
Reference
Other [
S e T
Young | Travel T
0 20 40 60 0 100 0 20 40 60 80 100

[ ceoronc W prived [N con |

Note: Results of Q14 “In your opinion, are there certain types of books that are better suited to being in either electronic or
printed format, or are they equally suited to both formats?” and “"Q15. Are there certain occasions where you prefer either
an electronic or printed format, or are these occasions equally suited to both formats?”.
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19.7 Socio-demographic attributes of respondents

Characteristics of respondents: PT

Age
18-20 years 0
21-30 years 233
31-40 years 362
41-50 years 258
51-60 years 187
Above 60 years 30
k T T T T
0 100 200 300 400

Educational Attainment

Lower secondary
Upper secondary
Vocational
Tertiary (higher)
Postgraduate
Other
Don'tt know

Do not wish to state

0 100 200 300 400 500

Working Status
Work full time 687
Work part time 8
Unemployed 142
Retired 46
Student el
Homemaker || 12
Other | 19

Do not wish to state 10

0 200 400 600 800

Householdincome

Level 1
Level 2
Level 3
Level 4
Level 5
Level 6
Level 7
Level 8
Level 9
Don't know
Do not wish to state

0 50 100 150 200 250

No. of respondents

Source: Europe Economics analysis of consumer survey from this report.
Note: Income levels are based on decile and percentiles in Eurostat, and the judgement by local experts.

Household composition composition: PT

Adults (>18)

Children (<7)

Children (7-13) Children (14-18)

[ —

D o EE : B oo

Source: Europe Economics analysis of consumer survey from this report.
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20. Annex: RO

20.1 The publishing sector: descriptive figures

Turnover by sector: RO, 2010
ﬁ 4 2429
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Sector split: RO in comparision with rest of the EU
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Turnower by sector: RO in comparision with rest of the EU
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Source: Eurostat (Structural Business Statistics).

November 2013 123



European Commission

Economic Study on Publications on all Physical Means of Support and Electronic Publications

20.2 Prices and sales

Books (indexX): RO
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Projected sales: RO
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20.3 Migration patterns

Equalising up (print): RO

Equalising down (digital): RO

Books Books
Initial { & 35% Initial 31%
10% u % 10% |2
20% 26% 33% 20% | 51%
Newspapers Newspapers
Initial 31% g’ 38% Initial 34%
10% 26%) 37% 10% 2 38%
20% 19% 35% 20% 2 46%
(7]
Periodicals Periodicals
Initial 26%) 26% Initial 21 21%
10% 18% 25% 10% 28%
20% 14% 25% 20% 21 36%
20 10 0 10 20 20 10 0 10 20
Percentages Percentages
[ Pt o Dt [ P o Dt

Note: Bars indicate the share of consumers that Wwould definietly buy' under different simulated price changes

20.4 Elasticity estimates

Elasticity estimates RO - medium term estimates:
own and cross-price elasticities (in squared brackets)

Medium Equalising up/Print Equalising down/Digital
Print -1.63r* [0.50p*]
Books

Digital [0.00p] -3.26p*

Print -2.21r* [0.38p*]
Newspapers

Digital [-0.44p*] -2.34p*

Print -2.80r* [0.68p*]
Periodicals

Digital [0.00p] -4.50p*

Note: * Statistically significant at 5% level or better. “p

w7

"r” Estimate from Member State regression.
Source: Europe Economics analysis of consumer survey.

20.5 Availability of reading devices

Kindle
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Estimate from pooled regression.
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Source: Europe Economics analysis of consumer survey from this report.
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20.6 Print vs. digital: perception and attributes

Expected price difference (consumer's perceptions): RO

Books I
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Periodicals I
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O -

percent
50%+ 30% 20% 10% Equal or Don't
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Note: Results of Q11: "What do you think the price of online/electronic publications should be compared to the price of the
paper version of the same item?.

Advantages of printed and digital material: RO
Print Digital

Storage 694

Environmen 684
Save mone 674
Portable 657

Deliver 646

Noneofte abov

Oter 4.8 Oter

0 20 40 60 80 0 2 40 60 80

Percentages

Note: Results of Q12: "In your opinion what are the advantages of printed material over electronic material?” and Q13 "In
your opinion what are the advantages of material over printed material?”.

Suitability of formats (by type of publication and occasion): RO

Type of publication Occasions
Chilren
i |
Gzese Book cltb |
Camics B— ]
Holiday I |
Essay [
Jourals L
Magazines ] kids [ —
Newspaper I I
Novel
Reference
Other
P Studes B
Young s Travel
0 20 40 60 80 100 0 20 40 60 80 100
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Note: Results of Q14 “In your opinion, are there certain types of books that are better suited to being in either electronic or
printed format, or are they equally suited to both formats?” and “"Q15. Are there certain occasions where you prefer either
an electronic or printed format, or are these occasions equally suited to both formats?”.
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20.7 Socio-demographic attributes of respondents

Characteristics of respondents: RO

Age
18-20 years 24

21-30 years 249
31-40 years 325
41-50 years 279
51-60 years 174

Above 60 years 73

@ <

100 200 300

Educational Attainment
Lower secondary
Upper secondary
Vocational
Tertiary (higher)
Postgraduate

Other

Don'tt know

Do not wish to state

600

400

0 200

Working Status

Work full time

Work part time 37

Unemployed
Retired 69
Student €0

Homemaker 28

Other 47

Do not wish to state n

0 200 400 600 800

Householdincome

Level 1
Level 2
Level 3
Level 4
Level 5
Level 6
Level 7
Level 8
Level 9
Level 10
Don't know
Do not wish to state

200 250

150

No. of respondents

Source: Europe Economics analysis of consumer survey from this report.
Note: Income levels are based on decile and percentiles in Eurostat, and the judgement by local experts.

Household composition composition: RO
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Source: Europe Economics analysis of consumer survey from this report.
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21. Annex: SE

21.1 The publishing sector: descriptive figures

Turnover by sector: SE, 2010
21712
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Source: Eurostat (Structural Business Statistics).
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21.2 Prices and sales

Books (index): SE
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Source: PwC Global Entertainment and Media Outlook: 2012-2016, www.pwc.com/outlook.

November 2013 130


file://sbs-server/s/Projects/EC%20DG%20TAXUD%20-%20eBooks/WIP/www.pwc.com/outlook

European Commission

Economic Study on Publications on all Physical Means of Support and Electronic Publications

21.3 Migration patterns

Equalising up (print): SE

Equalising down (digital): SE

Books Books
initl o [N T o it wo (I v
10% 5% - 4% 10% 8% _ %
20% 3% - 4% 20% 8% _ 16%
Newspapers Newspapers
Initial 1% _ -g’lc% Initial 4% _ 8%
10% n» [ sﬂ§ 10%] 1w (D 1%
20 - g 2] oo -
%
Periodicals Periodicals
Initial = ([ % Initial . %
10% % _ % 10% % _ 5%
20% % - % 20% % _ 10%
20 10 0 10 20 20 10 0 10 20
Percentages Percentages
[ Pt o Dt [ P o Dt

Note: Bars indicate the share of consumers that Wwould definietly buy' under different simulated price changes

21.4 Elasticity estimates

Elasticity estimates SE - medium term estimates:
own and cross-price elasticities (in squared brackets)

Medium Equalising up/Print Equalising down/Digital
Print -5.17r* [0.50p*]
Books o
Digital [0.00p] -3.26p*
Print -5.02r* [0.38p*]
Newspapers
Digital [-0.44p*] -2.34p*
Print -5.65r* [0.68p*]
Periodicals
Digital [0.00p] -4.50p*
Note: * Statistically significant at 5% level or better. “p” Estimate from pooled regression.
"r” Estimate from Member State regression.
Source: Europe Economics analysis of consumer survey.
21.5 Availability of reading devices
Kindle Phones Tablets
T M ATs S T 7 A DTN AN LRI

Source: Europe Economics analysis of consumer survey from this report.
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21.6 Print vs. digital: perception and attributes

Expected price difference (consumer's perceptions): SE

Books I
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Note: Results of Q11: "What do you think the price of online/electronic publications should be compared to the price of the
paper version of the same item?.

Advantages of printed and digital material: SE
Print Digital

Environmen

Storage

Portable

Noneofte abov

Oter 38

0 20 40 60 80 0 2 40 60 80

Percentages

Note: Results of Q12: "In your opinion what are the advantages of printed material over electronic material?” and Q13 “In
your opinion what are the advantages of material over printed material?”.

Suitability of formats (by type of publication and occasion): SE
Type of publication Occasions

Chilren
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Note: Results of Q14 “In your opinion, are there certain types of books that are better suited to being in either electronic or
printed format, or are they equally suited to both formats?” and “"Q15. Are there certain occasions where you prefer either
an electronic or printed format, or are these occasions equally suited to both formats?”.
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21.7 Socio-demographic attributes of respondents

Characteristics of respondents: SE

Working Status
18-20 years Work ful time 715
Work part time 143
21-30 years
Unemployed 2
SHHOYETS Retired 3
41-50 years 350 Studert 140
Homemaker 21
51-60 years
Other 46
Above 60 years Do ot wish to state | 9
T k T T T T
100 200 300 400 0 200 400 600 800
Educational Attainment Householdincome
Lower secondary es)d
Level 2
Upper secondary Level 3
Level 4
Vocationa Tevels
Level 6
Tertiary (higher) 557 —
Postgraduate Level 8
Level 9
Other Level 10

Don't know

Do not wish to state Do not wish to state

200 400 600 0 50 100 150 200

No. of respondents

Source: Europe Economics analysis of consumer survey from this report.
Note: Income levels are based on decile and percentiles in Eurostat, and the judgement by local experts.

Household composition compoasition: SE
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Source: Europe Economics analysis of consumer survey from this report.
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22. Annex: SI

22.1 The publishing sector: descriptive figures

Turnover by sector: Sl, 2010
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Source: Eurostat (Structural Business Statistics).
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22.2 Prices and sales

Books (index): SI
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Source: PwC Global Entertainment and Media Outlook: 2012-2016, www.pwc.com/outlook.
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22.3 Migration patterns

Equalising up (print): SI
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Equalising down (digital): SI
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Note: Bars indicate the share of consumers that Wwould definietly buy' under different simulated price changes

22.4 Elasticity estimates

Elasticity estimates SI - medium term estimates:
own and cross-price elasticities (in squared brackets)

Medium Equalising up/Print Equalising down/Digital
Print -3.29r% [0.50p*]
Books

Digital [0.00p] -3.26p*

Print -3.63r* [0.38p*]
Newspapers

Digital [-0.44p*] -2.34p*

Print -6.28r* [0.68p*]
Periodicals

Digital [0.00p] -4.50p*

Note: * Statistically significant at 5% level or better. “p”

"r” Estimate from Member State regression.

Estimate from pooled regression.

Source: Europe Economics analysis of consumer survey.

22.5 Availability of reading devices
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Source: Europe Economics analysis of consumer survey from this report.
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22.6 Print vs. digital: perception and attributes

Expected price difference (consumer's perceptions): S|
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Note: Results of Q11: "What do you think the price of online/electronic publications should be compared to the price of the
paper version of the same item?.

Advantages of printed and digital material: S|
Print Digital
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Note: Results of Q12: “In your opinion what are the advantages of printed material over electronic material?” and Q13 “In
your opinion what are the advantages of material over printed material?”.

Suitability of formats (by type of publication and occasion): SI
Type of publication Occasions
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Note: Results of Q14 “In your opinion, are there certain types of books that are better suited to being in either electronic or
printed format, or are they equally suited to both formats?” and “"Q15. Are there certain occasions where you prefer either
an electronic or printed format, or are these occasions equally suited to both formats?”.
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22.7 Socio-demographic attributes of respondents

Characteristics of respondents: SI

Age Working Status
18-20 years 19 Work ful time 575
Work part time 37
21-30 years 20
Unemployed 121
SHHOYETS 25 Retired 170
41-50 years 246 Student 19
Homemaker 14
51-60 years 262
Other 3B
Above 60 years us Do ot wish to state 16
k T T T T T k T T T
0 50 100 150 200 250 0 200 400 600
Educational Attainment Householdincome
Lower secondary 47 Level 1
Level 2
Upper secondary 284 Level 3
Vocationdl 191 ezl 4
Level 5
Tertiary (higher) 459 Level 6
Postgraduate 2 Level 7
Level 8
Other 17 Level 9
Dont know |1 LevelldD
Don't know
Do not wish to state 16 Do ot wish to state
0 100 200 300 400 500 0 100 200 300 400

No. of respondents

Source: Europe Economics analysis of consumer survey from this report.
Note: Income levels are based on decile and percentiles in Eurostat, and the judgement by local experts.

Household composition compoasition: S|
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Source: Europe Economics analysis of consumer survey from this report.
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23. Annex: SK

23.1 The publishing sector: descriptive figures

Turnover by sector: SK, 2010
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Source: Eurostat (Structural Business Statistics).
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23.2 Prices and sales

Books (index): SK
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23.3 Migration patterns

Equalising up (print): SK Equalising down (digital): SK
Books Books
wnitl | 2m i iter | 2 [ 1
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Note: Bars indicate the share of consumers that Wwould definietly buy' under different simulated price changes

23.4 Elasticity estimates

Elasticity estimates SK - medium term estimates:
own and cross-price elasticities (in squared brackets)

Medium Equalising up/Print Equalising down/Digital
Print -4.24r* [0.50p*]
Books

Digital [0.00p] -3.26p*

Print -5.37r* [0.38p*]
Newspapers

Digital [-0.44p*] -2.34p*

Print -5.72r* [0.68p*]
Periodicals

Digital [0.00p] -4.50p*

w7

Note: * Statistically significant at 5% level or better. “p” Estimate from pooled regression.
"r” Estimate from Member State regression.
Source: Europe Economics analysis of consumer survey.

23.5 Availability of reading devices

Kindle Phones Tablets
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Source: Europe Economics analysis of consumer survey from this report.
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23.6 Print vs. digital: perception and attributes

Expected price difference (consumer's perceptions): SK

Books I

Newspaper
Periodicals I
L T T T T T
0 20 40 60 80 100
percent
50%+ 30% 20% 10% Equal or Don't
lower - lower - lower - lower higher know|

Note: Results of Q11: "What do you think the price of online/electronic publications should be compared to the price of the
paper version of the same item?.

Advantages of printed and digital material: SK
Print Digital

Save mone

Storage
Environmen 60.7

Portable

Page dip
Resel

Noneofte abov

Oter 6.1 Oter

0 20 40 60 0 2 40 60

Percentages

Note: Results of Q12: “In your opinion what are the advantages of printed material over electronic material?” and Q13 “In
your opinion what are the advantages of material over printed material?”.

Suitability of formats (by type of publication and occasion): SK
Type of publication Occasions

Ciren [ —

i E— |
SE==c Book cltb I |
Comics
Holiday I
Essay I
Journals Images ]
Magazines T Kids ]
Newspaper I ———R preens [
Novel
Reference T .
Other ]
P e — Studes ]
Young T Travel
0 20 40 60 0 100 0 20 40 60 a0 100

[ ceoronc W prived [N con |

Note: Results of Q14 “In your opinion, are there certain types of books that are better suited to being in either electronic or
printed format, or are they equally suited to both formats?” and “"Q15. Are there certain occasions where you prefer either
an electronic or printed format, or are these occasions equally suited to both formats?”.
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23.7 Socio-demographic attributes of respondents

Characteristics of respondents: SK

Age Working Status
18-20 years 36 Work ful time
Work part time
21-30 years 287
Unemployed
31-40 years 303 Retired
41-50 years 175 Student
Homemaker
51-60 years 209
Other
Above 60 years & Do ot wish to state
k T T T T T T
0 100 200 300 0 200 400 600
Educational Attainment Householdincome
Lower secondary Level 1
Level 2
Upper secondary Level 3
Vocational ezl 4
Level 5
Tertiary (higher) Levalls
Postgraduate Level 7
Level 8
Other Level 9
Don't know Level 10

Don't know

Do not wish to state Do not wish to state

0 100 200 300 400

No. of respondents

Source: Europe Economics analysis of consumer survey from this report.
Note: Income levels are based on decile and percentiles in Eurostat, and the judgement by local experts.

Household composition compoasition: SK

Adults (>18) Children (<7)  Children (7-13) Children (14-18)
|-0 . e -4andabwe|
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400

Source: Europe Economics analysis of consumer survey from this report.
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24. Annex: UK

24.1 The publishing sector: descriptive figures

Turnover by sector: UK, 2010
4 7780.2

8,000

6855.8

6,000

4,000

2,000

Books Newspapers Periodicals

Sector split: UK in comparision with rest of the EU

EU

F T T T T T
20 40 60 80 100
percent

|_ Books W Newspapers [N Periodicalsl

Turnower by sector: UK in comparision with rest of the EU

B Books [ Newspapers
N Periodicals [ Rest EU

Source: Eurostat (Structural Business Statistics).
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24.2 Prices and sales

Books (index): UK
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Source: Eurostat (Harmonized Indices of Consumer Prices).

Projected sales: UK
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Source: PwC Global Entertainment and Media Outlook: 2012-2016, www.pwc.com/outlook.
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24.3 Migration patterns

Equalising up (print): UK Equalising down (digital): UK
Books Books
i) oo [ o it | 2o [ 1%
10% o [ % 0% o [ =%
20% 10% _ 13% 20% 17% _ 30%
Newspapers Newspapers
nitil { 2 [ 1556 nital { 1o [ s
10% w [ 1% 10%] = [ %
20% we 20 { o [ 0
(7]
Periodicals Periodicals
Initial 13% _ % Initial 13% _ %
10% 10% _ % 10% 13% _ 11%
20% 8% _ % 20% 12% _ 15%
20 10 0 10 20 20 10 0 10 20
Percentages Percentages
[ Pt o Dt [ P o Dt

Note: Bars indicate the share of consumers that Wwould definietly buy' under different simulated price changes

24.4 Elasticity estimates

Elasticity estimates UK — medium term estimates:
own and cross-price elasticities (in squared brackets)

Medium Equalising up/Print Equalising down/Digital
Print -3.46r* [0.50p*]
Books

Digital [0.00p] -3.26p*

Print -2.90r* [0.38p*]
Newspapers

Digital [-0.44p*] -2.34p*

Print -3.16r* [0.68p*]
Periodicals

Digital [0.00p] -4.50p*

w7

Note: * Statistically significant at 5% level or better. “p” Estimate from pooled regression.
"r” Estimate from Member State regression.
Source: Europe Economics analysis of consumer survey.

24.5 Availability of reading devices
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Source: Europe Economics analysis of consumer survey from this report.
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24.6 Print vs. digital: perception and attributes

Expected price difference (consumer's perceptions): UK
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Note: Results of Q11: "What do you think the price of online/electronic publications should be compared to the price of the
paper version of the same item?.

Advantages of printed and digital material: UK
Print Digital

Understan Environmen

Resel Fontsize

Noneofte abov Noneofte abov

Oter 3.8 Oter

°
5]
5]
3
°
<]
5]
3

Percentages

Note: Results of Q12: "In your opinion what are the advantages of printed material over electronic material?” and Q13 "In
your opinion what are the advantages of material over printed material?”.

Suitability of formats (by type of publication and occasion): UK

Type of publication Occasions
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Note: Results of Q14 “In your opinion, are there certain types of books that are better suited to being in either electronic or
printed format, or are they equally suited to both formats?” and “"Q15. Are there certain occasions where you prefer either
an electronic or printed format, or are these occasions equally suited to both formats?”.
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24.7 Socio-demographic attributes of respondents

Characteristics of respondents: UK

Age
18-20 years 19 Work ful time
Work part time
21-30 years 190
Unemployed
31-40 years 247 Retired
41-50 years 21 Studert
Homemaker
51-60 years 208
Other
Above 60 years 129 Do ot wish to state
k T T T T T k T T T T T
0 50 100 150 200 250 0 100 200 300 400 500
Educational Attainment Householdincome
Lower secondary 50 Level 1
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Vocational ezl 4
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Tertiary (higher) 265 Levalls
Postgraduate Level 7
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Other Level 9
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Don't know

Do not wish to state Do not wish to state
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Source: Europe Economics analysis of consumer survey from this report.
Note: Income levels are based on decile and percentiles in Eurostat, and the judgement by local experts.

Household composition compasition: UK
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Source: Europe Economics analysis of consumer survey from this report.
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