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727$/�6SDLQ

���

����

2WKHU�JRRGV��PHGLFLQH��FDU�SDUWV�«�

���

���

��

�

3URGXFW�GHVFULSWLRQ �

���

��

��

��

��

b) Other clothing (ready-to-wear …)

c) Clothing accessories (bags, sunglasses …)
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%UHDNGRZQ�RI�QXPEHU�RI�FDVHV�UHJLVWHUHG�DQG�QXPEHU�RI

DUWLFOHV�VHL]HG�E\�SURGXFW�W\SH�������

����

1XPEHU�RI�FDVHV
UHJLVWHUHG�E\�FXVWRPV

)RRGVWXIIV��DOFRKROLF�DQG�RWKHU�GULQNV

3HUIXPHV�DQG�FRVPHWLFV

&RPSXWHU�HTXLSPHQW��FRPSXWHUV��VFUHHQV�«�

&'��DXGLR��JDPHV��VRIWZDUH��HWF����'9'��FDVVHWWHV«

:DWFKHV�DQG�MHZHOOHU\

a) Sportswear
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1XPEHU�RI�DUWLFOHV�VHL]HG�E\�SURGXFW�W\SH���63$,1�����

30%

5%

0%

45%

18%

2%
0%

Foodstuffs, alcohols and other drinks Perfumes and cosmetics Clothing and accessories Electrical equipment

Watches and jewellery Toys and games Other goods (medicine, car parts …)



��
China
25%

Lithuania
25%

Spain
25%

Unknown
25%

- - - -

��
Switzerland

100%
- - - - - - -

��
China
24%

Thai
20%

USA
16%

Unknown
8%

Mexico
4%

Czech Rep.
2%

Turkey
2%

Other
24%

D�
China
66%

USA
34%

- - - - - -

E�
Thai
25%

China
19%

USA
19%

Mexico
6%

Czech Rep.
3%

Turkey
3%

Romania
3%

Other
22%

F�
China
27%

Unknown
27%

Thai
13%

Spain
13%

Hong Kong
7%

USA
7%

Syria
7%

-

��
China
25%

USA
25%

Switzerland
25%

Japan
25%

- - - -

�� - - - - - - - -

�� - - - - - - - -

��
Hong Kong

37%
USA
22%

China
15%

Thai
7%

Mexico
4%

Senegal
4%

Unknown
4%

Other
7%

��
China
48%

Hong Kong
19%

Taiwan
16%

Thai
3%

Singapore
3%

Japan
3%

USA
3%

Other
5%

��
China
66%

USA
11%

Taiwan
7%

Turkey
4%

Vietnam
4%

Hong Kong
4%

Bulgaria
4%

-

&KLQD
���

86$
���

+RQJ�.RQJ
���

7KDL
��

7DLZDQ
��

8QNQRZQ
��

0H[FR
��

2WKHU
���727$/�6SDLQ

2WKHU�JRRGV��PHGLFLQHV��FDU�SDUWV�HWF��

%UHDNGRZQ�E\�RULJLQ�SURYHQDQFH�E\�SURGXFW�W\SH

H[SUHVVHG�DV��

2WKHU�FORWKLQJ��UHDG\�WR�ZHDU�«�

&ORWKLQJ�DFFHVVRULHV��EDJV��VXQJODVVHV�«�

:DWFKHV���-HZHOOHU\

7R\V�DQG�JDPHV

6SRUWVZHDU

(OHFWULFDO�HTXLSPHQW

&ORWKLQJ�DQG�DFFHVVRULHV

&'��DXGLR��JDPHV��VRIWZDUH���'9'��FDVVHWWHV�«

)RRGVWXIIV��DOFRKROLF�DQG�GULQNV

&RPSXWHU�DUWLFOHV��FRPSXWHUV��VFUHHQV��HWF��

3HUIXPHV�DQG�FRVPHWLFV
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��
Mosco Wskaya

50%
Pokemon

25%
Curabbean Club

25%
- - - - -

��
Kenzo
100%

- - - - - - -

�� - - - - - - - -

D�
Nike
75%

Adidas
25%

- - - - - -

E�
T. Hilfiger

19%
R. Lauren

12,5%
C. Klein

9%
Nintendo

9%
Levis
9%

W. Disney
6%

W. Bross
6%

Other
29,5%

F�
Pokemon

27%
Oakley
20%

Nike
20%

Rayban
13%

R. Lauren
6,7%

T. Hilfiger
6,7%

L. Vuitton
6,7%

-

��
Casio
50%

Philips
25%

Nintendo
25%

- - - - -

�� - - - - - - - -

�� - - - - - - - -

��
Gucci
30%

Rolex
22%

Cartier
19%

C. Klein
11%

Tag Heuer
7%

Adidas
7%

Lacoste
4%

-

��
Nintendo

90%
Disney

6%
Teletubbies

4%
- - - - -

��
Nintendo

30%
Marlboro

19%
W. Disney

11%
Adidas
11%

W. Bross
4%

Camel
4%

H. Boss
4%

Other
17%

1LQWHQGR
���

*XFFL
��

5ROH[
��

$GLGDV
��

1LNH
��

3RNHPRQ
��

&DUWLHU
��

2WKHU
���

&ORWKLQJ�DQG�DFFHVVRULHV

&'��DXGLR��JDPHV��VRIWZDUH��'9'��FDVVHWWHV�«

)RRGVWXIIV��DOFRKROLF�DQG�RWKHU�GULQNV

&RPSXWHU�HTXLSPHQW��FRPSXWHUV��VFUHHQV�«�

3HUIXPHV�DQG�FRVPHWLFV

727$/�6SDLQ

2WKHU�JRRGV��PHGLFLQH��FDU�SDUWV�«�

%UHDNGRZQ�E\�WUDGHPDUN�DQG�SURGXFW�W\SH

H[SUHVVHG�DV��

2WKHU�FORWKLQJ��UHDG\�WR�ZHDU�«�

&ORWKLQJ�DFFHVVRULHV��EDJV��VXQJODVVHV�«

:DWFKHV�DQG�MHZHOOHU\

7R\V�DQG�JDPHV

6SRUWVZHDU

(OHFWULFDO�HTXLSPHQW
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