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q Finland ------------------------------------------------------------------------------------p. 43

q France -------------------------------------------------------------------------------------p. 47
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q Germany ----------------------------------------------------------------------------------p. 26
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q Spain --------------------------------------------------------------------------------------p. 42
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q France -------------------------------------------------------------------------------------p. 50

q Greece ------------------------------------------------------------------------------------p. 54

q Ireland ------------------------------------------------------------------------------------p. 58

q Italy ---------------------------------------------------------------------------------------p. 62

q Luxembourg -----------------------------------------------------------------------------p. 66

q The Netherlands -------------------------------------------------------------------------p. 70

q Portugal -----------------------------------------------------------------------------------p. 74

q United Kingdom ------------------------------------------------------------------------p. 78

q Sweden -----------------------------------------------------------------------------------p. 82
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b) Other clothing (ready-to-wear, etc.)

c) Clothing accessories (bags, sunglasses, …)
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��

%UHDNGRZQ�RI�QXPEHU�RI�FDVHV�UHJLVWHUHG�DQG�QXPEHU�RI

DUWLFOHV�VHL]HG�E\�SURGXFW�W\SH�������

����

1XPEHU�RI�FDVHV�
UHJLVWHUHG�E\�FXVWRPV

)RRGVWXIIV��DOFRKROLF�DQG�RWKHU�GULQNV

3HUIXPHV�DQG�FRVPHWLFV

&RPSXWHU�HTXLSPHQW��FRPSXWHUV��VFUHHQV��«�

&'��DXGLR��JDPHV��VRIWZDUH��HWF����'9'��FDVVHWWHV�HWF�

:DWFKHV�DQG�MHZHOOHU\

a) Sportswear
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1XPEHU�RI�DUWLFOHV�VHL]HG�E\�SURGXFW�W\SH���*(50$1<�����

0%0% 6% 0%0%
13%

76%

1%

4%

Foodstuffs, alcoholic and other drinks Perfumes and cosmetics Clothing and accessories

Electrical equipment Computer equipment (computers, screens, …) CD (audio, games, software …), DVD, cassettes, …

Watches and jewellery Toys and games Other goods (medicine, car parts, …)



��
Poland
66 %

Japan
34 %

- - - - - -

��
Russia
33 %

USA
33 %

India
16 %

Vietnam
6 %

Belgium
6 %

UAE
6 %

- -

��
Czech Rep.

41 %
USA
18 %

Poland
13 %

Turkey
12 %

Thai
12 %

China
9 %

Vietnam
5 %

Other
12 %

D�
Czech Rep.

45 %
Turkey
11 %

Poland
10 %

Thai
10 %

China
4,5 %

Vietnam
4,5 %

Russia
4 %

Other
11 %

E�
Czech Rep.

50 %
Thai
12 %

Turkey
12 %

Poland
9 %

Vietnam
5 %

China
2 %

USA
2 %

Other
8 %

F�
Czech Rep.

46 %
Turkey
11 %

Thai
9 %

China
7 %

Vietnam
6 %

Poland
6 %

Hong Kong
2 %

Other
13 %

��
Taiwan
29 %

Hong Kong
21 %

China
21 %

Hungary
17 %

Poland
4 %

USA
4 %

Indonesia
4 %

-

��
USA
16 %

Japan
16 %

Hong Kong
10,5 %

Singapore
10,5 %

Thai
10,5 %

Russia
10,5 %

Poland
5 %

Other
21 %

��
Thai
32 %

Poland
15 %

USA
11 %

Russia
8 %

Czech Rep.
6 %

Japan
4 %

Switzerland
4 %

Other
20 %

��
USA
47 %

Poland
12 %

Czech Rep.
11 %

Thai
11 %

China
3 %

Russia
1 %

Israel
1 %

Other
14 %

��
USA
34 %

China
13 %

Thai
13 %

Hong Kong
13 %

Japan
9 %

Vietnam
6 %

Korea
4 %

Other
8 %

��
USA
37 %

China
16 %

Poland
11 %

Turkey
6 %

Taiwan
6 %

Hong Kong
5,5 %

Thai
4,5 %

Other
14 %

&]HFK�5HS�
����

86$
����

3RODQG
����

7KDL
����

7XUNH\
���

&KLQD
���

9LHWQDP
���

2WKHU
����

&ORWKLQJ�DQG�DFFHVVRULHV

&'��DXGLR��JDPHV��VRIWZDUH�HWF����'9'��FDVVHWWHV�HWF

)RRGVWXIIV��DOFRKROLF�DQG�RWKHU�GULQNV

&RPSXWHU�HTXLSPHQW��FRPSXWHUV��VFUHHQV��HWF��

3HUIXPHV�DQG�FRVPHWLFV

727$/�*HUPDQ\

2WKHU�JRRGV��PHGLFLQH��FDU�SDUWV�HWF��

%UHDNGRZQ�E\�RULJLQ�SURYHQDQFH

E\�SURGXFW�W\SH�H[SUHVVHG�DV��

2WKHU�FORWKLQJ��UHDG\�WR�ZHDU�HWF��

&ORWKLQJ�DFFHVVRULHV��EDJV��VXQJODVVHV������

:DWFKHV���MHZHOOHU\

7R\V�DQG�JDPHV

6SRUWVZHDU

(OHFWULFDO�HTXLSPHQW
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�� )RRGVWXIIV��DOFRKROLF�DQG�RWKHU�GULQNV
Belvédère

66%
Nintendo

34%
- - - - - -

�� 3HUIXPHV�DQG�FRVPHWLFV
Armani

17%
H. Boss

11%
CK

11%
L'Oréal
5,5%

YSL
5,5%

R. Lauren
5,5%

Lancôme
5,5%

Other
39%

�� &ORWKLQJ�DQG�DFFHVVRULHV
H. Boss

7,5%
Adidas

7%
Nike
5%

TH
5%

CK
3,5%

Levis
3%

Disney
3%

Other
66%

D�
Adidas
37%

Nike
28%

Fila
10%

Reebok
4%

Foot divers
2%

Puma
1%

NBA
1%

Other
17%

E� 2WKHU�FORWKLQJ��UHDG\�WR�ZHDU�HWF��
H. Boss

11%
TH
8%

CK
5%

Levis
5%

Disney
5%

Nintendo
5%

Armani
5%

Other
56%

F� &ORWKLQJ�DFFHVVRULHV��EDJV��VXQJODVVHV
W. Bross

6%
Boss
6%

Daimler Benz
6%

WD
6%

Lacoste
4%

Armani
3%

Other
69%

-

�� (OHFWULFDO�HTXLSPHQW
Nokia
21%

Motorola
21%

BMW
7%

Sony
7%

Mercédès
4%

Opel
4%

VW
4%

Other
32%

�� &RPSXWHU�HTXLSPHQW��FRPSXWHUV��VFUHHQV«�
Sony
37%

Intel
26%

Nintendo
16%

IFPI
11%

Panasonic
5%

GVU
5%

- -

�� &'��DXGLR��JDPHV��VRIWZDUH��HWF����'9'��FDVVHWWHV
Sony
36%

IFPI
27%

GVU
11%

Microsoft
8%

Nintendo
8%

Philips
8%

Disney
1,5%

Other
0,5%

��
Rolex
37%

Breitling
13%

Cartier
7%

Adidas
5,5%

TAG
4%

Nike
3%

CK
2%

Other
28,5%

��
Nintendo

72%
Disney

7%
Sony
3%

Lucas
3%

Opel
0,5%

Other
14,5%

- -

��
Pfizer
32%

Nintendo
11%

Disney
8%

European Pallets
4%

BIC
3%

Epal
2%

Staedler
2%

Other
38%

5ROH[
��

1LQWHQGR
��

$GLGDV
��

'LVQH\
��

1LNH
��

6RQ\
��

&.
��

2WKHU
���727$/�*HUPDQ\

%UHDNGRZQ�E\�WUDGHPDUN�DQG�SURGXFW�W\SH

H[SUHVVHG�DV����*HUPDQ\�

:DWFKHV�DQG�MHZHOOHU\

7R\V�DQG�JDPHV

6SRUWVZHDU

2WKHU�JRRGV��PHGLFLQH��FDU�SDUWV�HWF��
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b) Other clothing (ready-to-wear)

c) Clothing accessories (bags, sunglasses, …)
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�
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%UHDNGRZQ�RI�QXPEHU�RI�FDVHV�UHJLVWHUHG��DQG�QXPEHU�RI

DUWLFOHV�VHL]HG�E\�SURGXFW�W\SH�������

����

1XPEHU�RI�FDVHV
UHJLVWHUHG�E\�FXVWRPV

)RRGVWXIIV��DOFRKROLF�DQG�RWKHU�GULQNV

3HUIXPHV�DQG�FRVPHWLFV

&RPSXWHU�HTXLSPHQW��FRPSXWHUV��VFUHHQV��«�

&'��DXGLR��JDPHV��VRIWZDUH��HWF����'9'��FDVVHWWHV

:DWFKHV�DQG�MHZHOOHU\

a) Sportswear
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1XPEHU�RI�DUWLFOHV�VHL]HG�E\�SURGXFW�W\SH���$8675,$�����

21%

2.5%

2.5%12%

27%

9%

24%

2%

Foodstuffs, alcoholic and other drinks Perfumes and cosmetics Clothing and accessories

Computer equipment CD (audio, games, software …), DVD, cassettes … Watches and jewellery

Toys and games Other goods (medicine, car parts…)



��
Turkey
66 %

Czech Rep.
34 %

- - - - - -

��
Greece
64 %

Korea
19 %

Turkey
15 %

Poland
2 %

- - - -

��
Thai
43 %

Turkey
24 %

China
13 %

Indonesia
4 %

Philippines
4 %

India
2 %

Pakistan
1 %

Czech Rep.
1 %

D�
Thai
43 %

China
18 %

Turkey
18 %

Indonesia
6 %

Bengladesh
6 %

Pakistan
3 %

Ghana
3 %

Slovakia
3 %

E�
Turkey
39 %

Thai
34 %

China
15 %

Indonesia
6 %

India
4 %

Pakistan
1 %

Romenia
1 %

-

F�
Thai
64 %

Philippines
17 %

China
8 %

Hong Kong
5,5 %

Czech Rep.
5,5 %

- - -

�� - - - - - - - -

��
Taiwan
60 %

Hong Kong
20 %

Czech Rep.
20 %

- - - - -

��
China
25 %

Thai
15 %

USA
10 %

Malaysia
5 %

Philippines
5 %

Indonesia
5 %

Taiwan
5 %

Other
30 %

��
USA
30 %

China
22 %

Hong Kong
20 %

Thai
19 %

Unknown
5 %

Poland
3 %

Slovakia
1 %

-

��
China
50 %

Hong Kong
25 %

USA
25 %

- - - - -

��
Turkey
25 %

Hungary
21 %

Unkown
21 %

Czech Rep.
12,5 %

Slovakia
12,5 %

Romania
4 %

Poland
4 %

-

7KDL
����

7XUNH\
����

&KLQD
����

,QGRQHVLD
���

&]HFK�5HS�
���

,QGLD
���

3DNLVWDQ
���

2WKHU
����

&RPSXWHU�DUWLFOHV��FRPSXWHUV��VFUHHQV��HWF��

3HUIXPHV�DQG�FRVPHWLFV

6SRUWVZHDU

2WKHU�FORWKLQJ��UHDG\�WR�ZHDU�HWF��

&ORWKLQJ�DFFHVVRULHV��EDJV��VXQJODVVHV������

(OHFWULFDO�HTXLSPHQW

727$/�$XVWULD

2WKHU�JRRGV��PHGLFLQHV��FDU�SDUWV�HWF��

%UHDNGRZQ�E\�RULJLQ�SURYHQDQFH�H[SUHVVHG

DV���E\�W\SH�RI�SURGXFW

:DWFKHV���-HZHOOHU\

7R\V�DQG�JDPHV

&ORWKLQJ�DQG�DFFHVVRULHV

&'��DXGLR��JDPHV��FRPSXWHUV�HWF����'9'��FDVVHWWHV�HWF�

)RRGVWXIIV��DOFRKROLF�DQG�RWKHU�GULQNV

29



��
Disney
66%

Coca-Cola
34%

- - - - - -

��
Dior
7%

Armani
6%

Chanel
4%

Kenzo
4%

RL
4%

CK
4%

Joop
4%

Other
67%

��
Adidas
11%

Nike
9%

Lacoste
8%

H. Boss
7%

RL
7%

TH
3%

Armani
3%

Other
59%

D�
Adidas
47%

Nike
38%

Fila
9%

Reebok
6%

- - -

E�
Lacoste

17%
H. Boss

15%
RL

14%
TH
6%

CK
4%

Armanie
4%

Timberland
4%

Other
40%

F�
Vuitton
11%

Fendi
11%

Versace
8%

Hermes
5%

Chanel
5%

YSL
5%

Armani
5%

Other
50%

�� - - - - - - - -

��
Sony
60%

Sega
40%

- - - - - -

��
Microsoft

40%
Sony
20%

Nintendo
15%

LSG
15%

Other
10%

- - -

��
Rolex
19%

TAG
9%

Breitling
8%

Gucci
7%

Nike
5%

Casio
4%

Omega
4%

Other
44%

��
Nintendo

25%
Lucas
25%

UEFA
25%

Disney
25%

- - - -

��
OBB
67%

OMC
17%

Sobige
8%

Coco
4%

LSG 
4%

- - -

1LNH
��

2%%
��

$GLGDV
��

5ROH[
��

5/
��

/DFRVWH
��

+��%RVV
��

2WKHU
���727$/�$XVWULD

2WKHU�JRRGV��PHGLFLQH��FDU�SDUWV��«�

%UHDNGRZQ�E\�WUDGHPDUN�DQG�SURGXFW�W\SH

H[SUHVVHG�DV��

2WKHU�FORWKLQJ��UHDG\�WR�ZHDU�«�

&ORWKLQJ�DFFHVVRULHV��EDJV��VXQJODVVHV«�

:DWFKHV�DQG�MHZHOOHU\

7R\V�DQG�JDPHV

6SRUWVZHDU

(OHFWULFDO�HTXLSPHQW

&ORWKLQJ�DQG�DFFHVVRULHV

&'��DXGLR��JDPHV��VRIWZDUH��'9'��FDVVHWWHV����

)RRGVWXIIV��DOFRKROLF�DQG�RWKHU�GULQNV

&RPSXWHU�HTXLSPHQW��FRPSXWHUV��VFUHHQV��«�

3HUIXPHV�DQG�FRVPHWLFV

30
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b) Other clothing (ready-to-wear, etc.)

c) Clothing accessories (bags, sunglasses, …)
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%UHDNGRZQ�RI�QXPEHU�RI�FDVHV�UHJLVWHUHG�DQG�QXPEHU�RI

DUWLFOHV�VHL]HG�E\�SURGXFW�W\SH�������

����

1XPEHU�RI�FDVHV
UHJLVWHUHG�E\�FXVWRPV

)RRGVWXIIV��DOFRKROLF�DQG�RWKHU�GULQNV

3HUIXPHV�DQG�FRVPHWLFV

&RPSXWHU�HTXLSPHQW��FRPSXWHUV��VFUHHQV��«�

&'��DXGLR��JDPHV��VRIWZDUH��HWF����'9'��FDVVHWWHV�«

:DWFKHV�DQG�MHZHOOHU\

a) Sportswear
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1XPEHU�RI�DUWLFOHV�VHL]HG�E\�SURGXFW�W\SH���%(/*,80�����

14%

77%

0%

1%
8%

0%0%

Clothing and accessories Electrical equipment

Computer equipment (computers, screens …) CD (audio, games, software, etc.), DVD, cassettes…

Watches and jewellery Toys and games

Other goods (medicine, car parts …)



�� - - - - - - - -

�� - - - - - - - -

��
Hong Kong
21,5%

Thai
20%

Turkey
12%

Syria
6%

USA
6%

Belgium
6%

Korea
4%

Other
24,5%

D�
Turkey
33%

USA
33%

Pakistan
22%

Arabia
11%

Other
1%

- - -

E�
Hong Kong

39%
Thai
14%

Turkey
11%

Syria
11%

Belgium
7%

Other
18%

- -

F�
Thai
43%

Korea
14%

France
14%

Vietnam
14%

Belgium
7%

Other
8%

- -

��
Hong Kong

100%
- - - - - - -

��
Belgium
100%

- - - - - - -

��
Thai
42%

Malaysia
23%

Belgium
11%

Singapore
6%

Hong Kong
5,5%

China
4%

Other
8,5%

-

��
Hong Kong

74%
Belgium

13%
Thai
9%

Turkey
4%

- - - -

��
China
39%

Hong Kong
28%

India
5,5%

Other
27,5%

- - - -

��
China
37,5%

Hong Kong
9%

Turkey
6%

Thai
6%

Singapore
6%

Taiwan
6%

Egypt
3%

Other
26,5%

7KDL
���

+RQJ�.RQJ
���

0DOD\VLD
���

&KLQD
���

%HOJLXP
��

6LQJDSRUH
��

7XUNH\
��

2WKHU
���727$/�%HOJLXP

2WKHU�JRRGV��PHGLFLQHV��FDU�SDUWV�HWF��

%UHDNGRZQ�E\�RULJLQ�SURYHQDQFH

E\�SURGXFW�W\SH�H[SUHVVHG�DV��

2WKHU�FORWKLQJ��UHDG\�WR�ZHDU�«�

&ORWKLQJ�DFFHVVRULHV��EDJV��VXQJODVVHV«�

:DWFKHV���-HZHOOHU\

7R\V�DQG�JDPHV

6SRUWVZHDU

(OHFWULFDO�HTXLSPHQW

&ORWKLQJ�DQG�DFFHVVRULHV

&'��DXGLR��JDPHV��VRIWZDUH���'9'��FDVVHWWHV�«

)RRGVWXIIV��DOFRKROLF�DQG�RWKHU�GULQNV

&RPSXWHU�DUWLFOHV��FRPSXWHUV��VFUHHQV��HWF��

3HUIXPHV�DQG�FRVPHWLFV
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�� - - - - - - - -

�� - - - - - - - -

��
Vuitton
12%

Nike
12%

Versace
10%

Adidas
6%

C. Dior
6%

NBA
4%

CK
4%

Other
46%

D�
Nike
66%

Adidas
22%

Umbro
12%

- - - - -

E�
C. Dior
11%

Versace
11%

Vuitton
7%

H. Boss
4%

Lacoste
4%

YSL
4%

Other
59%

-

F�
Vuitton
29%

Versace
14%

NBA
14%

Nintendo
7%

Adidas
7%

Fila
7%

Other
22%

-

��
Coca Cola

100%
- - - - - - -

��
Microsoft

100%
- - - - - - -

��
Nintendo

31%
IFPI
27%

Sony
14%

Philips
4%

Other
24%

- - -

��
Casio
43%

Rolex
26%

Nike
13%

CK
9%

Cartier
4%

Adidas
4%

Other
1%

-

��
Nintendo

78%
Other
22%

- - - - - -

��
Nintendo

31%
Benson

22%
Marlboro

22%
West
3%

Nike
3%

Coca Cola
3%

Glaxo
3%

Other
13%

1LQWHQGR
���

,)3,
���

6RQ\
��

&DVLR
��

1LNH
��

9XLWWRQ
��

9HUVDFH
��

2WKHU
���

&ORWKLQJ�DQG�DFFHVVRULHV

&'��DXGLR��JDPHV��VRIWZDUH��'9'��FDVVHWWHV�«

)RRGVWXIIV��DOFRKROLF�DQG�RWKHU�GULQNV

&RPSXWHU�HTXLSPHQW��FRPSXWHUV��VFUHHQV��«�

3HUIXPHV�DQG�FRVPHWLFV

727$/�%HOJLXP

2WKHU�JRRGV��PHGLFLQH��FDU�SDUWV�«�

%UHDNGRZQ�E\�WUDGHPDUN�DQG�SURGXFW�W\SH

H[SUHVVHG�DV��

2WKHU�FORWKLQJ��UHDG\�WR�ZHDU�«�

&ORWKLQJ�DFFHVVRULHV��EDJV��VXQJODVVHV«�

:DWFKHV�DQG�MHZHOOHU\

7R\V�DQG�JDPHV

6SRUWVZHDU

(OHFWULFDO�HTXLSPHQW

34



�
1XPEHU�RI�DUWLFOHV

VHL]HG

� �

� �

��� ����������

��� �������

��� ��������

��� ������

(OHFWULFDO�HTXLSPHQW � �

� �

� �

��� ������

�� ������

�� �������

7R\V�DQG�JDPHV �� ��

�������� ����

���

�

�

&ORWKLQJ�DQG�DFFHVVRULHV

727$/�'HQPDUN

��

���

2WKHU�JRRGV��PHGLFLQH��FDU�SDUWV��«�

���

���

���

�

3URGXFW�GHVFULSWLRQ �

�

�

�

�

�

b) Other clothing (ready-to-wear …)

c) Clothing accessories (bags, sunglasses …)

���

�

�

���

��

�

�

�

��

%UHDNGRZQ�RI�QXPEHU�RI�FDVHV�UHJLVWHUHG�DQG�QXPEHU�RI

DUWLFOHV�VHL]HG�E\�SURGXFW�W\SH�������

����

1XPEHU�RI�FDVHV
UHJLVWHUHG�E\�FXVWRPV

)RRGVWXIIV��DOFRKROLF�DQG�RWKHU�GULQNV

3HUIXPHV�DQG�FRVPHWLFV

&RPSXWHU�HTXLSPHQW��FRPSXWHUV��VFUHHQV�«�

&'��DXGLR��JDPHV��VRIWZDUH��HWF����'9'��FDVVHWWHV�«

:DWFKHV�DQG�MHZHOOHU\

a) Sportswear

35
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1XPEHU�RI�DUWLFOHV�VHL]HG�E\�SURGXFW�W\SH���'HQPDUN�����

82%

2%

1%
15%

Clothing and accessories Watches and jewellery Toys and games Other goods (medicine, car parts …)



�� - - - - - - - -

�� - - - - - - - -

��
China
40%

Liban
15%

Turkey
11%

Poland
11%

Hong Kong
8,5%

Thai
6%

Pakistan
4%

Other
4,5%

D�
Poland
43%

Liban
25%

Turkey
8%

China
8%

Maurice
8%

Singapore
8%

- -

E�
China
47%

Turkey
13%

Liban
13%

Thai
10%

Hong Kong
10%

Denmark
7%

- -

F�
China
80%

Hong Kong
20%

- - - - - -

�� - - - - - - - -

�� - - - - - - - -

��
Thai

28,5%
Malaysia

24%
Singapore

14%
Turkey
9,5%

China
9,5%

Romania
5%

Pakistan
5%

Other
4,5%

�� - - - - - - - -

��
Thai
75%

Hong Kong
25%

- - - - - -

��
Poland
100%

- - - - - - -

&KLQD
�����

7KDL
���

3RODQG
���

7XUNH\
��

/LEDQ
��

+RQJ�.RQJ
��

0DOD\VLD
��

2WKHU
�����

&ORWKLQJ�DQG�DFFHVVRULHV

&'��DXGLR��JDPHV��VRIWZDUH���'9'��FDVVHWWHV�«

)RRGVWXIIV��DOFRKROLF�DQG�GULQNV

&RPSXWHU�DUWLFOHV��FRPSXWHUV��VFUHHQV��HWF��

3HUIXPHV�DQG�FRVPHWLFV

727$/�'HQPDUN

2WKHU�JRRGV��PHGLFLQHV��FDU�SDUWV�HWF��

%UHDNGRZQ�E\�RULJLQ�SURYHQDQFH

E\�SURGXFW�W\SH�H[SUHVVHG�DV��

2WKHU�FORWKLQJ��UHDG\�WR�ZHDU�«�

&ORWKLQJ�DFFHVVRULHV��EDJV��VXQJODVVHV�«�

:DWFKHV���-HZHOOHU\

7R\V�DQG�JDPHV

6SRUWVZHDU

(OHFWULFDO�HTXLSPHQW

37



�� - - - - - - - -

�� - - - - - - - -

��
C. Klein

13%
W. Disney

9%
North Face

9%
M.U.
6%

Nike
6%

R. Lauren
6%

Pokemon
4%

Other
47%

D�
M.U.
25%

Nike
17%

F.C. Barcelone
17%

NBA
8%

Elesse
8%

R. Madrid
8%

Liverpool
8%

Other
9%

E�
C. Klein

20%
North Face

13%
R. Lauren

10%
W. Disney

10%
Cartier

7%
Nintendo

7%
Versace

7%
Other
26%

F�
Carterpillar

20%
W. Disney

20%
Nike
20%

Adidas
20%

Benetton
20%

- - -

�� - - - - - - - -

�� - - - - - - - -

��
IFPI
48%

FDV
33%

B.SA
14%

Philips
5%

- - - -

�� - - - - - - - -

��
Nintendo

25%
W. Disney

25%
W. Bross

25%
Garfield

25%
- - - -

��
Persil
14,3%

W. Disney
14,3%

Adidas
14,3%

Nike
14,3%

Ferrari
14,3%

Ambi Pur
14,3%

Sylvester
14,3%

-

,)3,
���

&��.OHLQ
��

:��'LVQH\
��

1LNH
��

1RUWK�)DFH
��

5��/DXUHQ
��

2WKHU
���

�727$/�'HQPDUN

2WKHU�JRRGV��PHGLFLQH��FDU�SDUWV�«�

%UHDNGRZQ�E\�WUDGHPDUN�DQG�SURGXFW�W\SH

H[SUHVVHG�DV��

2WKHU�FORWKLQJ��UHDG\�WR�ZHDU�«�

&ORWKLQJ�DFFHVVRULHV��EDJV��VXQJODVVHV�«

:DWFKHV�DQG�MHZHOOHU\

7R\V�DQG�JDPHV

6SRUWVZHDU

(OHFWULFDO�HTXLSPHQW

&ORWKLQJ�DFFHVVRULHV

&'��DXGLR��JDPHV��VRIWZDUHV��'9'��FDVVHWWHV�«

)RRGVWXIIV��DOFRKROLF�DQG�RWKHU�GULQNV

&RPSXWHU�HTXLSPHQW��FRPSXWHUV��VFUHHQV�«�

3HUIXPHV�DQG�FRVPHWLFV

38



�
1XPEHU�RI�DUWLFOHV

VHL]HG

�� ������������

�� ����

��� ����������

�� �������

��� ��������

��� �������

(OHFWULFDO�HTXLSPHQW �� �������

� �

� �

��� ��������

��� ����������

��� ����������

7R\V�DQG�JDPHV ��� �����

���������� ����

���

��

�

&ORWKLQJ�DFFHVVRULHV

727$/�6SDLQ

���

����

2WKHU�JRRGV��PHGLFLQH��FDU�SDUWV�«�

���

���

��

�

3URGXFW�GHVFULSWLRQ �

���

��

��

��

��

b) Other clothing (ready-to-wear …)

c) Clothing accessories (bags, sunglasses …)

��

���

���

���

���

��

�

�

����

%UHDNGRZQ�RI�QXPEHU�RI�FDVHV�UHJLVWHUHG�DQG�QXPEHU�RI

DUWLFOHV�VHL]HG�E\�SURGXFW�W\SH�������

����

1XPEHU�RI�FDVHV
UHJLVWHUHG�E\�FXVWRPV

)RRGVWXIIV��DOFRKROLF�DQG�RWKHU�GULQNV

3HUIXPHV�DQG�FRVPHWLFV

&RPSXWHU�HTXLSPHQW��FRPSXWHUV��VFUHHQV�«�

&'��DXGLR��JDPHV��VRIWZDUH��HWF����'9'��FDVVHWWHV«

:DWFKHV�DQG�MHZHOOHU\

a) Sportswear
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1XPEHU�RI�DUWLFOHV�VHL]HG�E\�SURGXFW�W\SH���63$,1�����

30%

5%

0%

45%

18%

2%
0%

Foodstuffs, alcohols and other drinks Perfumes and cosmetics Clothing and accessories Electrical equipment

Watches and jewellery Toys and games Other goods (medicine, car parts …)



��
China
25%

Lithuania
25%

Spain
25%

Unknown
25%

- - - -

��
Switzerland

100%
- - - - - - -

��
China
24%

Thai
20%

USA
16%

Unknown
8%

Mexico
4%

Czech Rep.
2%

Turkey
2%

Other
24%

D�
China
66%

USA
34%

- - - - - -

E�
Thai
25%

China
19%

USA
19%

Mexico
6%

Czech Rep.
3%

Turkey
3%

Romania
3%

Other
22%

F�
China
27%

Unknown
27%

Thai
13%

Spain
13%

Hong Kong
7%

USA
7%

Syria
7%

-

��
China
25%

USA
25%

Switzerland
25%

Japan
25%

- - - -

�� - - - - - - - -

�� - - - - - - - -

��
Hong Kong

37%
USA
22%

China
15%

Thai
7%

Mexico
4%

Senegal
4%

Unknown
4%

Other
7%

��
China
48%

Hong Kong
19%

Taiwan
16%

Thai
3%

Singapore
3%

Japan
3%

USA
3%

Other
5%

��
China
66%

USA
11%

Taiwan
7%

Turkey
4%

Vietnam
4%

Hong Kong
4%

Bulgaria
4%

-

&KLQD
���

86$
���

+RQJ�.RQJ
���

7KDL
��

7DLZDQ
��

8QNQRZQ
��

0H[FR
��

2WKHU
���727$/�6SDLQ

2WKHU�JRRGV��PHGLFLQHV��FDU�SDUWV�HWF��

%UHDNGRZQ�E\�RULJLQ�SURYHQDQFH�E\�SURGXFW�W\SH

H[SUHVVHG�DV��

2WKHU�FORWKLQJ��UHDG\�WR�ZHDU�«�

&ORWKLQJ�DFFHVVRULHV��EDJV��VXQJODVVHV�«�

:DWFKHV���-HZHOOHU\

7R\V�DQG�JDPHV

6SRUWVZHDU

(OHFWULFDO�HTXLSPHQW

&ORWKLQJ�DQG�DFFHVVRULHV

&'��DXGLR��JDPHV��VRIWZDUH���'9'��FDVVHWWHV�«

)RRGVWXIIV��DOFRKROLF�DQG�GULQNV

&RPSXWHU�DUWLFOHV��FRPSXWHUV��VFUHHQV��HWF��

3HUIXPHV�DQG�FRVPHWLFV

41



��
Mosco Wskaya

50%
Pokemon

25%
Curabbean Club

25%
- - - - -

��
Kenzo
100%

- - - - - - -

�� - - - - - - - -

D�
Nike
75%

Adidas
25%

- - - - - -

E�
T. Hilfiger

19%
R. Lauren

12,5%
C. Klein

9%
Nintendo

9%
Levis
9%

W. Disney
6%

W. Bross
6%

Other
29,5%

F�
Pokemon

27%
Oakley
20%

Nike
20%

Rayban
13%

R. Lauren
6,7%

T. Hilfiger
6,7%

L. Vuitton
6,7%

-

��
Casio
50%

Philips
25%

Nintendo
25%

- - - - -

�� - - - - - - - -

�� - - - - - - - -

��
Gucci
30%

Rolex
22%

Cartier
19%

C. Klein
11%

Tag Heuer
7%

Adidas
7%

Lacoste
4%

-

��
Nintendo

90%
Disney

6%
Teletubbies

4%
- - - - -

��
Nintendo

30%
Marlboro

19%
W. Disney

11%
Adidas
11%

W. Bross
4%

Camel
4%

H. Boss
4%

Other
17%

1LQWHQGR
���

*XFFL
��

5ROH[
��

$GLGDV
��

1LNH
��

3RNHPRQ
��

&DUWLHU
��

2WKHU
���

&ORWKLQJ�DQG�DFFHVVRULHV

&'��DXGLR��JDPHV��VRIWZDUH��'9'��FDVVHWWHV�«

)RRGVWXIIV��DOFRKROLF�DQG�RWKHU�GULQNV

&RPSXWHU�HTXLSPHQW��FRPSXWHUV��VFUHHQV�«�

3HUIXPHV�DQG�FRVPHWLFV

727$/�6SDLQ

2WKHU�JRRGV��PHGLFLQH��FDU�SDUWV�«�

%UHDNGRZQ�E\�WUDGHPDUN�DQG�SURGXFW�W\SH

H[SUHVVHG�DV��

2WKHU�FORWKLQJ��UHDG\�WR�ZHDU�«�

&ORWKLQJ�DFFHVVRULHV��EDJV��VXQJODVVHV�«

:DWFKHV�DQG�MHZHOOHU\

7R\V�DQG�JDPHV

6SRUWVZHDU

(OHFWULFDO�HTXLSPHQW

42



�
1XPEHU�RI�DUWLFOHV

VHL]HG

� �

� �

��� ������������

��� �������

��� ��������

��� ����������

(OHFWULFDO�HTXLSPHQW �� �������

�� ������

��� �������

�� ��

�� �������

�� ����������

7R\V�DQG�JDPHV �� ��

���������� ����

���

��

��

&ORWKLQJ�DQG�DFFHVVRULHV

727$/�)LQODQG

��

����

2WKHU�JRRGV��PHGLFLQH��FDU�SDUWV�«�

��

���

���

���

3URGXFW�GHVFULSWLRQ �

�

�

�

�

�

b) Other clothing (ready-to-wear …)

c) Clothing accessories (bags, sunglasses …)

���

�

�

���

���

��

��

��

��

%UHDNGRZQ�RI�QXPEHU�RI�FDVHV�UHJLVWHUHG�DQG�QXPEHU�RI

DUWLFOHV�VHL]HG�E\�SURGXFW�W\SH�������

����

1XPEHU�RI�FDVHV
UHJLVWHUHG�E\�FXVWRPV

)RRGVWXIIV��DOFRKROLF�DQG�RWKHU�GULQNV

3HUIXPHV�DQG�FRVPHWLFV

&RPSXWHU�HTXLSPHQW��FRPSXWHUV��VFUHHQV�«�

&'��DXGLR��JDPHV��VRIWZDUH�HWF����'9'��FDVVHWWHV«

:DWFKHV�DQG�MHZHOOHU\

a) Sportswear

43
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1XPEHU�RI�DUWLFOHV�VHL]HG�E\�SURGXFW�W\SH���),1/$1'�����

28%

70%

1%

0%

0%

0%
1%

Clothing and accessories Electrical equipment

Computer equipment (computers, screens …) CD (audio, games, software etc.), DVD, cassettes…

Watches and jewellery Toys and games

Other goods (medicine, car parts …)



�� - - - - - - - -

�� - - - - - - - -

��
China
60%

Thai
17%

Russia
10%

Vietnam
3%

Hong Kong
3%

Poland
1%

Korea
1%

Other
5%

D�
China
53%

Thai
27%

Russia
20%

- - - - -

E�
China
64%

Thai
18%

Taiwan
3%

Korea
3%

Vietnam
3%

Russia
3%

Bangladesh
3%

Virgin Islands
3%

F�
China
55%

Russia
15%

Hong Kong
10%

Poland
5%

Vietnam
5%

Thai
5%

Soudan
5%

-

��
Taiwan

66%
Honk Kong

17%
Thai
17%

- - - - -

��
Honk Kong

100%
- - - - - - -

��
Russia
77%

Thai
17%

Korea
3%

Malaisia
3%

- - - -

��
Honk Kong

100%
- - - - - - -

��
Korea
34%

China
33%

India
33%

- - - - -

��
China
50%

Russia
25%

Hong Kong
25%

- - - - -

&KLQD
���

5XVVLD
���

7KDL
���

+RQJ�.RQJ
��

7DLZDQ
��

.RUHD
��

9LHWQDP
��

2WKHU
��

&ORWKLQJ�DQG�DFFHVVRULHV

&'��DXGLR��JDPHV��VRIWZDUH���'9'��FDVVHWWHV�«

)RRGVWXIIV��DOFRKROLF�DQG�GULQNV

&RPSXWHU�DUWLFOHV��FRPSXWHUV��VFUHHQV��HWF��

3HUIXPHV�DQG�FRVPHWLFV

727$/�)LQODQG

2WKHU�JRRGV��PHGLFLQHV��FDU�SDUWV�HWF��

%UHDNGRZQ�E\�RULJLQ�SURYHQDQFH�E\�SURGXFW�W\SH

H[SUHVVHG�DV��

2WKHU�FORWKLQJ��UHDG\�WR�ZHDU�«�

&ORWKLQJ�DFFHVVRULHV��EDJV��VXQJODVVHV�«�

:DWFKHV���-HZHOOHU\

7R\V�DQG�JDPHV

6SRUWVZHDU

(OHFWULFDO�HTXLSPHQW

45



�� - - - - - - - -

�� - - - - - - - -

�� - - - - - - - -

D�
Nike
40%

Adidas
27%

Reebok
13%

Fila
6,7%

PSG
6,7%

Peak Perf
6,7%

- -

E�
H. Boss

16%
T. Hilfiger

11%
South Pôle

11%
Versace

5%
R. Lauren

5%
C. Klein

5%
Armani

5%
Other
42%

F�
Carterpillar

15%
Adidas
15%

W. Bross
15%

Nintendo
5%

Mattel
5%

Disney
5%

Camel
5%

Other
35%

��
Nokia
67%

Ericsson
16,5%

Pioneer
16,5%

- - - - -

��
Microsoft

100%
- - - - - - -

��
IFPI
50%

Sony
37%

Sega
13%

- - - - -

��
Rolex
100%

- - - - - - -

��
Sony

33,3%
W. Disney

33,3%
Sega
33,3%

- - - - -

��
Marlboro

75%
LM

25%
- - - - - -

,)3,
�����

6RQ\
���

$GLGDV
��

+��%RVV
��

1LNH
��

7��+LOILJHU
��

1RNLD
��

2WKHU
�����727$/�)LQODQG

2WKHU�JRRGV��PHGLFLQH��FDU�SDUWV�«�

%UHDNGRZQ�E\�WUDGHPDUN�DQG�SURGXFW�W\SH

H[SUHVVHG�DV��

2WKHU�FORWKLQJ��UHDG\�WR�ZHDU�«�

&ORWKLQJ�DFFHVVRULHV��EDJV��VXQJODVVHV�«

:DWFKHV�DQG�MHZHOOHU\

7R\V�DQG�JDPHV

6SRUWVZHDU

(OHFWULFDO�HTXLSPHQW

&ORWKLQJ�DQG�DFFHVVRULHV

&'��DXGLR��JDPHV��VRIWZDUH��'9'��FDVVHWWHV�«

)RRGVWXIIV��DOFRKROLF�DQG�RWKHU�GULQNV

&RPSXWHU�HTXLSPHQW��FRPSXWHUV��VFUHHQV�«�

3HUIXPHV�DQG�FRVPHWLFV

46



�
1XPEHU�RI�DUWLFOHV

VHL]HG

� �

�� ���

��� ����������

��� �������

��� �������

��� ��������

(OHFWULFDO�HTXLSPHQW �� ������

�� �������

�� �������

��� ������

�� ����������

�� ����������

7R\V�DQG�JDPHV ��� �����

���������� ����

���

��

��

&ORWKLQJ�DQG�DFFHVVRULHV

727$/�)UDQFH

���

����

2WKHU�JRRGV��PHGLFLQH��FDU�SDUWV�«�

���

����

���

���

3URGXFW�GHVFULSWLRQ �

�

��

�

��

���

b) Other clothing (ready-to-wear …)

c) Clothing accessories (bags, sunglasses …)

���

���

���

����

���

��

��

��

����

%UHDNGRZQ�RI�QXPEHU�RI�FDVHV�UHJLVWHUHG�DQG�QXPEHU�RI

DUWLFOHV�VHL]HG�E\�SURGXFW�W\SH�������

����

1XPEHU�RI�FDVHV
UHJLVWHUHG�E\�FXVWRPV

)RRGVWXIIV��DOFRKROLF�DQG�RWKHU�GULQNV

3HUIXPHV�DQG�FRVPHWLFV

&RPSXWHU�HTXLSPHQW��FRPSXWHUV��VFUHHQV�«�

&'��DXGLR��JDPHV��VRIWZDUH���'9'��FDVVHWWHV�«

:DWFKHV�DQG�MHZHOOHU\

a) Sportswear
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48

1XPEHU�RI�DUWLFOHV�VHL]HG�E\�SURGXFW�W\SH�������

0%

0%
0%

10%
0%

3%

53%

34%

Perfumes and cosmetics Clothing and accessories Electrical equipment

Computer equipment (computer, screens …) CD (audio, games, software), DVD, cassettes … Watches and jewellery

Toys and games Other goods (medicine, car parts …)



�� - - - - - - - -

��
Turkey
100%

- - - - - - -

��
Thai
39%

Djibouti
26%

Turkey
15%

Maurice 
Island

4%

Morocco
4%

China
4%

Unknown
2%

Other
6%

D�
Djibouti

39%
Thai
28%

Turkey
24%

Maurice 
Island
4,5%

Morocco
2,5%

Vietnam
1%

Hong Kong
1%

-

E�
Thai
42%

Djibouti
17%

Turkey
16%

Maurice 
Island

6%

Unknown
4%

China
2%

Morocco
2%

Other
11%

F�
Thai
41%

Djibouti
33%

China
12%

Morocco
11%

Yougoslavia
3%

- - -

��
Bangkok

50%
Hong Kong

50%
- - - - - -

��
Hong Kong

100%
- - - - - - -

��
Thai
79%

Malaysia
13%

Vietnam
4%

Philippines
4%

- - - -

��
Thai
45%

Hong Kong
11%

Unknown
11%

Morocco
9%

UAE
8%

Turkey
3%

Other
13%

-

��
Thai
48%

China
17%

Canada
17%

Hong Kong
4%

USA
4%

Vietnam
4%

Singapore
4%

Other
2%

��
China
50%

Hong Kong
12%

Switzerland
12%

Canada
123%

Vietnam
3%

Singapore
3%

Iran
3%

Other
5%

7KDL

���

'MLERXWL

���

7XUNH\

���

&KLQD

��

0RURFFR

��

+RQJ�.RQJ

��

8QNQRZQ

��

2WKHU

��727$/�)UDQFH

2WKHU�JRRGV��PHGLFLQHV��FDU�SDUWV�HWF��

%UHDNGRZQ�E\�RULJLQ�SURYHQDQFH�E\�SURGXFW�W\SH

H[SUHVVHG�DV��

2WKHU�FORWKLQJ��UHDG\�WR�ZHDU�«�

&ORWKLQJ�DFFHVVRULHV��EDJV��VXQJODVVHV�«�

:DWFKHV���-HZHOOHU\

7R\V�DQG�JDPHV

6SRUWVZHDU

(OHFWULFDO�HTXLSPHQW

&ORWKLQJ�DQG�DFFHVVRULHV

&'��DXGLR��JDPHV��VRIWZDUH���'9'��FDVVHWWHV�«

)RRVWXIIV��DOFRKROLF�DQG�GULQNV

&RPSXWHU�DUWLFOHV��FRPSXWHUV��VFUHHQV��HWF��

3HUIXPHV�DQG�FRVPHWLFV

49



�� - - - - - - - -

��
T. Mugler

100%
- - - - - - -

��
R. Lauren

16%
Nike
14%

Adidas
11%

Nintendo
10%

H. Boss
7%

Vuitton
5%

C. Klein
5%

Other
32%

D�
Nike
53%

Adidas
41%

Fila
2,5%

Reebok
2,5%

Elesse 
1%

- - -

E�
R. Lauren

34%
H. Boss

14%
C. Klein

10%
Lacoste

9%
Levis
8%

Nintendo
7%

Disney
7%

Other
10%

F�
Nintendo

26%
Vuitton
22%

Gucci
5,5%

Versace
5,5%

Disney
4%

Other
33%

- -

��
Nokia
50%

Ericsson
50%

- - - - - -

��
Sony
60%

Sega
40%

- - - - - -

��
Sony
83%

Microsoft
13%

Nintendo
4%

- - - - -

��
Gucci
20%

Rolex
18%

Seiko
11,5%

Cartier
11,5%

C. Klein
8%

Breitling
6,5%

Nike
6,5%

Other
18%

��
Nintendo

83%
Coca Cola

8%
Disney
4,5%

Sony
4,5%

- - - -

��
Nintendo

60%
Disney
12%

Marlboro
8%

Peugeot
4%

Renault
4%

Chanel
4%

P. Cardin
4%

BIC
4%

1LQWHQGR
���

5��/DXUHQ
���

1LNH
���

$GLGDV
���

0DUOERUR
��

+��%RVV
��

9XLWWRQ
��

2WKHU
���

&ORWKLQJ�DQG�DFFHVVRULHV

&'��DXGLR��JDPHV��VRIWZDUH��'9'��FDVVHWWHV�«

)RRGVWXIIV��DOFRKROLF�DQG�RWKHU�GULQNV

&RPSXWHU�HTXLSPHQW��FRPSXWHUV��VFUHHQV�«�

3HUIXPHV�DQG�FRVPHWLFV

727$/�)UDQFH

2WKHU�JRRGV��PHGLFLQH��FDU�SDUWV�«�

%UHDNGRZQ�E\�WUDGHPDUN�DQG�SURGXFW�W\SH

H[SUHVVHG�DV��

2WKHU�FORWKLQJ��UHDG\�WR�ZHDU�«�

&ORWKLQJ�DFFHVVRULHV��EDJV��VXQJODVVHV�«�

:DWFKHV�DQG�MHZHOOHU\

7R\V�DQG�JDPHV

6SRUWVZHDU

(OHFWULFDO�HTXLSPHQW

50



�
1XPEHU�RI�DUWLFOHV

VHL]HG

� �

���� ������

����� ��������

��� ����

��� ������

� �

(HOFWULFDO�HTXLSPHQW � �

� �

� �

� �

� �

��� ����������

7R\V�DQG�JDPHV � �

���������� ����

�����

�

�

&ORWKLQJ�DQG�DFFHVVRULHV

727$/�*UHHFH

��

���

2WKHU�JRRGV��PHGLFLQH��FDU�SDUWV�«�

�

��

��

�

3URGXFW�GHVFULSWLRQ �

�

��

�

��

��

b) Other clothing (ready-to-wear …)

c) Clothing accessories (bags, sunglasses …)

����

��

�

��

�

�

�

�

�

%UHDNGRZQ�RI�QXPEHU�RI�FDVHV�UHJLVWHUHG�DQG�QXPEHU�RI

DUWLFOHV�VHL]HG�E\�SURGXFW�W\SH�������

����

1XPEHU�RI�FDVHV
UHJLVWHUHG�E\�FXVWRPV

)RRGVWXIIV��DOFRKROLF�DQG�RWKHU�GULQNV

3HUIXPHV�DQG�FRVPHWLFV

&RPSXWHU�HTXLSPHQW��FRPSXWHUV��VFUHHQV�«�

&'��DXGLR��JDPHV��VRIWZDUH�HWF����'9'��FDVVHWWHV«

:DWFKHV�DQG�MHZHOOHU\

a) Sportswear

51



52

1XPEHU�RI�DUWLFOHV�VHL]HG�E\�SURGXFW�W\SH���*5((&(�����

0.0% 0.1%

99.9%

Perfumes and cosmetics Clothing and accessories Other goods (medicine, car parts …)



�� - - - - - - - -

��
San Marino

100%
- - - - - - -

��
Turkey
50%

China
25%

Syria
50%

D�
Turkey
100%

- - - - - - -

E�
Syria
34%

China
33%

Turkey
33%

- - - - -

F� - - - - - - - -

�� - - - - - - - -

�� - - - - - - - -

�� - - - - - - - -

�� - - - - - - - -

�� - - - - - - - -

��
China
72%

Bulgaria
14%

Egypt
14%

- - - - -

&KLQD
���

7XUNH\
���

6\ULD
��

%XOJDULD
��

(J\SW
��

6DQ�0DULQR
��

� �727$/�*UHHFH

2WKHU�JRRGV��PHGLFLQHV��FDU�SDUWV�HWF��

%UHDNGRZQ�E\�RULJLQ�SURYHQDQFH�E\�SURGXFW�W\SH

H[SUHVVHG�DV��

2WKHU�FORWKLQJ��UHDG\�WR�ZHDU�«�

&ORWKLQJ�DFFHVVRULHV��EDJV��VXQJODVVHV�«

:DWFKHV���-HZHOOHU\

7R\V�DQG�JDPHV

6SRUWVZHDU

(OHFWULFDO�HTXLSPHQW

&ORWKLQJ�DQG�DFFHVVRULHV

&'��DXGLR��JDPHV��VRIWZDUH���'9'��FDVVHWWHV�«

)RRGVWXIIV��DOFRKROLF�DQG�RWKHU�GULQNV

&RPSXWHU�DUWLFOHV��FRPSXWHUV��VFUHHQV��HWF��

3HUIXPHV�DQG�FRVPHWLFV

53



�� - - - - - - - -

��
Other
100%

- - - - - - -

��
Adidas
25%

W. Bross
25%

Nautica
25%

Other
25%

- - - -

D�
Adidas
100%

- - - - - - -

E�
W. Bross
33,33%

Nautica
33,33%

Other
33,33%

- - - - -

F� - - - - - - - -

�� - - - - - - - -

�� - - - - - - - -

�� - - - - - - - -

�� - - - - - - - -

�� - - - - - - - -

��
Marlboro

72%
BIC
14%

LM
14%

- - - - -

0DUOERUR
���

%,&
��

/0
��

$GLGDV
��

:��%URVV
��

1DXWLFD
��

2WKHU
���

�727$/�*UHHFH

2WKHU�JRRGV��PHGLFLQH��FDU�SDUWV�«�

%UHDNGRZQ�E\�WUDGHPDUN�DQG�SURGXFW�W\SH

H[SUHVVHG�DV��

2WKHU�FORWKLQJ��UHDG\�WR�ZHDU�«�

&ORWKLQJ�DFFHVVRULHV��EDJV��VXQJODVVHV�«�

:DWFKHV�DQG�MHZHOOHU\

7R\V�DQG�JDPHV

6SRUWVZHDU

(OHFWULFDO�HTXLSPHQW

&ORWKLQJ�DQG�DFFHVVRULHV

&'��DXGLR�JDPHV��VRIWZDUH��'9'��FDVVHWWHV�«

)RRGVWXIIV��DOFRKROLF�DQG�RWKHU�GULQNV

&RPSXWHU�HTXLSPHQW��FRPSXWHUV��VFUHHQV�«�

3HUIXPHV�DQG�FRVPHWLFV

54



� 1XPEHU�RI�DUWLFOHV�VHL]HG

� �

� �

���� ���������

��� ������

��� ������

� �

(OHFWULFDO�HTXLSPHQW � �

� �

� �

� �

� �

� �

7R\V�DQG�JDPHV � �

������� ����

�

�

�

&ORWKLQJ�DQG�DFFHVVRULHV

727$/�,UHODQG

�

��

2WKHU�JRRGV��PHGLFLQH��FDU�SDUWV�«�

�

��

��

�

3URGXFW�GHVFULSWLRQ �

�

�

�

�

���

b) Other clothing (ready-to-wear …)

c) Clothing accessories (bags, sunglasses …)

����

���

�

��

�

�

�

�

�

%UHDNGRZQ�RI�QXPEHU�RI�FDVHV�UHJLVWHUHG�DQG�QXPEHU�RI

DUWLFOHV�VHL]HG�E\�SURGXFW�W\SH�������

����

1XPEHU�RI�FDVHV�
UHJLVWHUHG�E\�FXVWRPV

)RRGVWXIIV��DOFRKROLF�DQG�RWKHU�GULQNV

3HUIXPHV�DQG�FRVPHWLFV

&RPSXWHU�HTXLSPHQW��FRPSXWHUV��VFUHHQV�«�

&'��DXGLR��JDPHV��VRIWZDUH���'9'��FDVVHWWHV�«

:DWFKHV�DQG�MHZHOOHU\

a) Sportswear

55
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1XPEHU�RI�DUWLFOHV�VHL]HG�E\�SURGXFW�W\SH�������

100%

Clothing and accessories



�� - - - - - - - -

�� - - - - - - - -

��

D�
Pakistan

50%
Thai
50%

- - - - - -

E�
Pakistan

34%
Thai
33%

Maurice
33%

- - - - -

F� - - - - - - - -

�� - - - - - - - -

�� - - - - - - - -

�� - - - - - - - -

�� - - - - - - - -

�� - - - - - - - -

�� - - - - - - - -

3DNLVWDQ
���

7KDL
���

0DXULFH
���

� � � � �

&ORWKLQJ�DQG�DFFHVVRULHV

&'��DXGLR��JDPHV��VRIWZDUH���'9'��FDVVHWWHV�«

)RRGVWXIIV��DOFRKROLF�DQG�GULQNV

&RPSXWHU�DUWLFOHV��FRPSXWHUV��VFUHHQV��HWF��

3HUIXPHV�DQG�FRVPHWLFV

7RWDO�,UHODQG

2WKHU�JRRGV��PHGLFLQHV��FDU�SDUWV�HWF��

%UHDNGRZQ�E\�RULJLQ�SURYHQDQFH�E\�SURGXFW�W\SH

H[SUHVVHG�DV��

2WKHU�FORWKLQJ��UHDG\�WR�ZHDU�«�

&ORWKLQJ�DFFHVVRULHV��EDJV��VXQJODVVHV�«�

:DWFKHV���-HZHOOHU\

7R\V�DQG�JDPHV

6SRUWVZHDU

(OHFWULFDO�HTXLSPHQW

57



�� - - - - - - - -

�� - - - - - - - -

��
Umbro
20%

Nike
20%

C. Klein
20%

Burberrys
20%

Other
20%

- - -

D�
Umbro
50%

Nike
50%

- - - - - -

E�
C. Klein
33,33%

Burberry
33,33%

Other
33,33%

- - - - -

F� - - - - - - - -

�� - - - - - - - -

�� - - - - - - - -

�� - - - - - - - -

�� - - - - - - - -

�� - - - - - - - -

�� - - - - - - - -

8PEUR
���

1LNH
���

&��.OHLQ
���

%XUEHUU\
���

2WKHU
���

� � �727$/�,UHODQG

2WKHU�JRRGV��PHGLFLQH��FDU�SDUWV�«�

%UHDNGRZQ�E\�WUDGHPDUN�E\�SURGXFW�W\SH

H[SUHVVHG�DV��

2WKHU�FORWKLQJ��UHDG\�WR�ZHDU�«�

&ORWKLQJ�DFFHVVRULHV��EDJV��VXQJODVVHV�«�

:DWFKHV�DQG�MHZHOOHU\

7R\V�DQG�JDPHV

6SRUWVZHDU

(OHFWULFDO�HTXLSPHQW

&ORWKLQJ�DQG�DFFHVVRULHV

&'��DXGLR��JDPHV��VRIWZDUH��'9'��FDVVHWWHV�«

)RRGVWXIIV��DOFRKROLF�DQG�RWKHU�GULQNV

&RPSXWHU�HTXLSPHQW��FRPSXWHUV��VFUHHQV�«�

3HUIXPHV�DQG�FRVPHWLFV

58



�
1XPEHU�RI�DUWLFOHV�

VHL]HG

� �

� �

��� ����������

��� �������

��� ��������

��� ��������

(OHFWULFDO�HTXLSPHQW ��� ��������

� �

�� ��������

�� ������

��� ��������

��� ����������

7R\V�DQG�JDPHV ��� �����

���������� ����

���

���

�

&ORWKLQJ�DQG�DFFHVVRULHV

727$/�,WDO\

���

����

2WKHU�JRRGV��PHGLFLQH��FDU�SDUWV�«�

���

����

���

��

3URGXFW�GHVFULSWLRQ �

�

�

�

�

��

b) Other clothing (ready-to-wear …)

c) Clothing accessories (bags, sunglasses …)

���

���

���

���

���

����

�

��

����

%UHDNGRZQ�RI�QXPEHU�RI�FDVHV�UHJLVWHUHG�DQG�QXPEHU�RI

DUWLFOHV�VHL]HG�E\�SURGXFW�W\SH�������

����

1XPEHU�RI�FDVHV�
UHJLVWHUHG�E\�FXVWRPV

)RRGVWXIIV��DOFRKROLF�DQG�RWKHU�GULQNV

3HUIXPHV�DQG�FRVPHWLFV

&RPSXWHU�HTXLSPHQW��FRPSXWHUV��VFUHHQV�«�

&'��DXGLR��JDPHV��VRIWZDUH���'9'��FDVVHWWHV�«

:DWFKHV�DQG�MHZHOOHU\

a) Sportswear

59



60

1XPEHU�RI�DUWLFOHV�VHL]HG�E\�SURGXFW�W\SH�������

14.0%

6.4%

5.0%

0.3%

15.3%
59.0%

Clothing and accessories Electrical equipment CD (audio, games, software), DVD, cassettes …

Watches and jewellery Toys and games Other goods (medicine, car parts …)



�� - - - - - - - -

�� - - - - - - - -

��
Thai
28%

China
19%

Greece
13%

Turkey
6%

Hong Kong
4%

Egypt
2%

Other
28%

-

D�
Bulgaria

58%
China
19%

Thai
15%

Hong Kong
4%

Turkey
4%

- - -

E�
Thai
48%

Madagascar
15%

China
13%

Turkey
10%

Bulgaria
8%

Maurice 
Island

3%

Macedonia
3%

-

F�
Greece

38%
China
27%

Thai
14%

Hong Kong
8%

Egypt
5%

Turkey
3%

Other
5%

-

��
Korea
37%

Taiwan
37%

Hungary
16%

Hong Kong
5%

Ukraine
5%

- - -

�� - - - - - - - -

��
Hong Kong

50%
Thai
33%

Ukraine
17%

- - - - -

��
USA
27%

China
18%

Ukraine
9%

Switzerland
9%

Thai
9%

Other
9%

Unknown
18%

-

��
China
58%

Hong Kong
37%

Thai
5%

- - - - -

��
China
76%

Turkey
16%

Thai
4%

UAE
4%

- - - -

&KLQD
���

7KDL
���

%XOJDULD
���

+RQJ�.RQJ
��

*UHHFH
��

7XUNH\
��

.RUHD
��

2WKHU
���727$/�,WDO\

2WKHU�JRRGV��PHGLFLQHV��FDU�SDUWV�HWF��

%UHDNGRZQ�E\�RULJLQ�SURYHQDQFH�DQG�SURGXFW�W\SH

H[SUHVVHG�DV��

2WKHU�FORWKLQJ��UHDG\�WR�ZHDU�«�

&ORWKLQJ�DFFHVVRULHV��EDJV��VXQJODVVHV�«�

:DWFKHV���-HZHOOHU\

7R\V�DQG�JDPHV

6SRUWVZHDU

(OHFWULFDO�HTXLSPHQW

&ORWKLQJ�DQG�DFFHVVRULHV

&'��DXGLR��JDPHV��VRIWZDUH���'9'��FDVVHWWHV�«

)RRGVWXIIV��DOFRKROLF�DQG�GULQNV

&RPSXWHU�DUWLFOHV��FRPSXWHUV��VFUHHQV��HWF��

3HUIXPHV�DQG�FRVPHWLFV

61



�� - - - - - - - -

�� - - - - - - - -

��
Nike
12%

Adidas
7%

Versace
5%

C. Klein
5%

Prada
4%

Disney
3%

Puma
3%

Other
61%

D�
Nike
35%

Adidas
27%

Puma
12%

Fila
4%

Reebok
4%

Other
18%

- -

E�
Versace

13%
C. Klein

13%
Disney

8%
Lacoste

5%
R. Lauren

5%
Other
66%

- -

F�
Prada
11%

Nike
8%

Vuitton
5%

Oakley
5%

Martini
5%

Valentino
3%

Other
63%

-

��
Nokia
84%

NEC
11%

Other
5%

- - - - -

�� - - - - - - - -

��
Sony
50%

Nintendo
33,33%

IFPI
16,66%

- - - - -

��
Rolex
18%

Omega
18%

Nike
9%

Lacoste
9%

Breitling
9%

TAG H
9%

Swatch
9%

Other
19%

��
Nintendo

63%
W. Bross

21%
Disney
11%

Other
5%

- - - -

��
Hitachi
59%

R. Lauren
12%

Bosch
6%

Lacoste
6%

Other
17%

- - -

1RNLD
��

1LQWHQGR
��

1LNH
��

+LWDFKL
��

$GLGDV
��

9HUVDFH
��

&��.OHLQ
��

2WKHU
���727$/�,WDO\

2WKHU�JRRGV��PHGLFLQH��FDU�SDUWV�«�

9HQWLODWLRQ�HQ���SDU�PDUTXHV�GHV�GLIIpUHQWV�W\SHV

GH�SURGXLWV��,WDOLH�

2WKHU�FORWKLQJ��UHDG\�WR�ZHDU�«�

&ORWKLQJ�DFFHVVRULHV��EDJV��VXQJODVVHV�«�

:DWFKHV�DQG�MHZHOOHU\

7R\V�DQG�JDPHV

6SRUWVZHDU

(OHFWULFDO�HTXLSPHQW

&ORWKLQJ�DQG�DFFHVVRULHV

&'��DXGLR��JDPHV��VRIWZDUH��'9'��FDVVHWWHV�HWF�

)RRGVWXIIV��DOFRKROLF�DQG�RWKHU�GULQNV

&RPSXWHU�HTXLSPHQW��FRPSXWHUV��VFUHHQV�«�

3HUIXPV�DQG�FRVPHWLFV

62



� 1XPEHU�RI�DUWLFOHV�VHL]HG

� �

�� �������

�� �����

� �

���� ���

� �

(OHFWULFDO�HTXLSPHQW � �

� �

� �

��� �������

��� ������

� �

7R\V�DQG�JDPHV �� �����

������� ����

�

�

�

&ORWKLQJ�DQG�DFFHVVRULHV

727$/�/X[HPERXUJ

�

���

2WKHU�JRRGV��PHGLFLQH��FDU�SDUWV�«�

��

��

�

�

3URGXFW�GHVFULSWLRQ �

�

���

�

��

�

b) Other clothing (ready-to-wear …)

c) Clothing accessories (bags, sunglasses …)

��

����

�

��

�

�

�

�

�����

%UHDNGRZQ�RI�QXPEHU�RI�FDVHV�UHJLVWHUHG�DQG�QXPEHU

RI�DUWLFOHV�VHL]HG�E\�SURGXFW�W\SH�������

����

1XPEHU�RI�FDVHV�
UHJLVWHUHG�E\�FXVWRPV

)RRGVWXIIV��DOFRKROLF�DQG�RWKHU�GULQNV

3HUIXPHV�DQG�FRVPHWLFV

&RPSXWHU�HTXLSPHQW��FRPSXWHUV��VFUHHQV�«�

&'��DXGLR��JDPHV��VRIWZDUH���'9'��FDVVHWWHV«

:DWFKHV�DQG�MHZHOOHU\

a) Sportswear
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1XPEHU�RI�DUWLFOHV�VHL]HG�E\�SURGXFW�W\SH�������

0%

63%

25.5%

11.5%

Perfumes and cosmetics Clothing and accessories Watches and jewellery Toys and games



�� - - - - - - - -

��
Turkey
100%

- - - - - - -

��
Thai

100%
- - - - - - -

D� - - - - - - - -

E�
Thai

100%
- - - - - - -

F� - - - - - - - -

�� - - - - - - - -

�� - - - - - - - -

�� - - - - - - - -

��
Hong Kong

62%
Thai
38%

- - - - - -

��
Hong Kong

83%
Japan
17%

- - - - - -

�� - - - - - - - -

+RQJ�.RQJ
���

7KDL
���

7XUNH\
��

-DSDQ
��

� � � �

&ORWKLQJ�DQG�DFFHVVRULHV

&'��DXGLR��JDPHV��VRIWZDUH���'9'��FDVVHWWHV�HWF�

)RRGVWXIIV��DOFRKROLF�DQG�GULQNV

&RPSXWHU�DUWLFOHV��FRPSXWHUV��VFUHHQV��HWF��

3HUIXPHV�DQG�FRVPHWLFV

727$/�/X[HPEXUJ

2WKHU�JRRGV��PHGLFLQHV��FDU�SDUWV�HWF��

%UHDNGRZQ�E\�RULJLQ�SURYHQDQFH�E\�SURGXFW�W\SH

H[SUHVVHG�DV��

2WKHU�FORWKLQJ��UHDG\�WR�ZHDU�«�

&ORWKLQJ�DFFHVVRULHV��EDJV��VXQJODVVHV�«�

:DWFKHV���-HZHOOHU\

7R\V�DQG�JDPHV

6SRUWVZHDU

(OHFWULFDO�HTXLSPHQW
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�� - - - - - - - -

��
Other
100%

- - - - - - -

��
Lacoste
100%

- - - - - - -

D� - - - - - - - -

E�
Lacoste
100%

- - - - - - -

F� - - - - - - - -

�� - - - - - - - -

�� - - - - - - - -

�� - - - - - - - -

��
Gucci
25%

Armani
12,5%

Chanel
12,5%

Nike
12,5%

Lacoste
12,5%

Jaeger
12,5%

Rolex
12,5%

-

��
Nintendo

83%
BBC
17%

- - - - - -

�� - - - - - - - -

1LQWHQGR
���

*XFFL
�����

/DFRVWH
�����

&KDQHO
��

1LNH
��

5ROH[
��

$UPDQL
��

2WKHU
���

&ORWKLQJ�DQG�DFFHVVRULHV

&'��DXGLR��JDPHV��VRIWZDUH��'9'��FDVVHWWHV�HWF�

)RRGVWXIIV��DOFRKROLF�DQG�RWKHU�GULQNV

&RPSXWHU�HTXLSPHQW��FRPSXWHUV��VFUHHQV�«�

3HUIXPHV�DQG�FRVPHWLFV

727$/�/X[HPERXUJ

2WKHU�JRRGV��PHGLFLQH��FDU�SDUWV�«�

%UHDNGRZQ�E\�WUDGHPDUN�DQG�SURGXFW�W\SH

H[SUHVVHG�DV��

2WKHU�FORWKLQJ��UHDG\�WR�ZHDU�«�

&ORWKLQJ�DFFHVVRULHV��EDJV��VXQJODVVHV�«�

:DWFKHV�DQG�MHZHOOHU\

7R\V�DQG�JDPHV

6SRUWVZHDU

(OHFWULFDO�HTXLSPHQW
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� 1XPEHU�RI�DUWLFOHV�VHL]HG

� �

���� �����.JV�1'

��� ����������

���
�������

����.JV�1'

���
������

����.JV�1'

��� ��������

(OHFWULFDO�HTXLSPHQW ��
������

�����.JV�1'

��
������

�����FROLV�1'������.JV�1'

���
���������
��.JV�1'

�� ����������

���
���������

���FDUWRQV�1'�������.JV�1'

���� ��������

7R\V�DQG�JDPHV ��� ���

����������� ����

��

���

��

&ORWKLQJ�DQG�DFFHVVRULHV

727$/�7KH�1HWKHUODQGV

���

����

2WKHU�JRRGV��PHGLFLQH��FDU�SDUWV�«�

���

���

���

���

3URGXFW�GHVFULSWLRQ �

�

�

�

��

���

b) Other clothing (ready-to-wear …)

c) Clothing accessories (bags, sunglasses …)

��

���

���

���

���

��

��

�����

�����

%UHDNGRZQ�RI�QXPEHU�RI�FDVHV�UHJLVWHUHG�DQG�QXPEHU�RI

DUWLFOHV�VHL]HG�E\�SURGXFW�W\SH�������

����

1XPEHU�RI�FDVHV�
UHJLVWHUHG�E\�FXVWRPV

)RRGVWXIIV��DOFRKROLF�DQG�RWKHU�GULQNV

3HUIXPHV�DQG�FRVPHWLFV

&RPSXWHU�HTXLSPHQW��FRPSXWHUV��VFUHHQV�«�

&'��DXGLR��JDPHV��VRIWZDUH���'9'��FDVVHWWHV�«

:DWFKHV�DQG�MHZHOOHU\

a) Sportswear
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1XPEHU�RI�DUWLFOHV�VHL]HG�E\�SURGXFW�W\SH�������

4%
10%

29.5% 49.5%

6%
0%

1%

Clothing and accessories Electrical equipment Computer equipment (computers, screens …)

CD (audio, games, software), DVD, cassettes … Watches and jewellery Toys and games

Other goods (medicine, car parts …)



�� - - - - - - - -

��
USA
100%

- - - - - - -

��
Thai
33%

China
28%

Turkey
8%

Korea
6%

Vietnam
5%

UAE
4%

Russia
2%

Other
16%

D�
China
52%

Thai
24%

UAE
12%

Turkey
6%

Kuwait
6%

- - -

E�
Thai
45%

Turkey
11%

China
9%

Korea
9%

Vietnam
5%

Maurice Island
5%

UAE
5%

Other
11%

F�
China
41%

Thai
20%

Vietnam
9%

Turkey
6%

Hong Kong
6%

Russia
6%

Korea
6%

Other
6%

��
China
45%

Hong Kong
37%

USA
9%

Austria
9%

- - - -

��
China
78%

Hong Kong
22%

- - - - - -

��
Thai
35%

Malaisia
14%

Taiwan
10%

Singapore
7%

Hong Kong
5%

Pakistan
3%

China
2%

Other
24%

��
Hong Kong

55%
China
20%

USA
5%

Thai
5%

Turkey
5%

Other
10%

- -

��
China
45%

Hong Kong
26%

Thai
10%

Taiwan
10%

Indonesia
3%

Vietnam
3%

India
3%

-

��
China
47%

Turkey
18%

Thai
12%

Hong Kong
12%

Taiwan
6%

Korea
6%

- -

7KDL
���

&KLQD
���

+RQJ�.RQJ
���

0DODLVLD
��

7DLZDQ
��

7XUNH\
��

.RUHD
��

2WKHU
���727$/�RI�7KH�1HWKHUODQGV

2WKHU�JRRGV��PHGLFLQHV��FDU�SDUWV�HWF��

%UHDNGRZQ�E\�RULJLQ�SURYHQDQFH�E\�SURGXFW�W\SH

H[SUHVVHG�DV��

2WKHU�FORWKLQJ��UHDG\�WR�ZHDU�«�

&ORWKLQJ�DFFHVVRULHV��EDJV��VXQJODVVHV�«�

:DWFKHV���-HZHOOHU\

7R\V�DQG�JDPHV

6SRUWVZHDU

(OHFWULFDO�HTXLSPHQW

&ORWKLQJ�DQG�DFFHVVRULHV

&'��DXGLR��JDPHV��VRIWZDUH���'9'��FDVVHWWHV�«

)RRGVWXIIV��DOFRKROLF�DQG�RWKHU�GULQNV

&RPSXWHU�DUWLFOHV��FRPSXWHUV��VFUHHQV����

3HUIXPHV�DQG�FRVPHWLFV
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�� - - - - - - - -

��
Divers
100%

- - - - - - -

��
Versace

15%
Nintendo

11%
Adidas

7%
Nike
6%

W. Bross
6%

P. Lauren
4%

C. Klein
4%

Other
47%

D�
Adidas
41%

Nike
35%

Puma
12%

Reebok
6%

Other
6%

- - -

E�
Versace

18%
Nintendo

14%
R. Lauren

9%
W. Bross

7%
T. Hilfiger

5%
C. Klein

5%
Camel

5%
Other
37%

F�
Versace

18%
Nintendo

12%
Vuitton

9%
W. Disney

9%
W. Bross

9%
C. Klein

6%
Other
37%

-

��
Nokia
55%

W. Bross
18%

BMW
9%

W. Disney
9%

Leila
9%

- - -

��
Sony
100%

- - - - - - -

��
IFPI
52%

Sony
38%

Philips
9%

Other
1%

- - - -

��
T. Hilfiger

15%
C. Klein

15%
Gucci
15%

Seiko
15%

Rolex
10%

Nike
10%

Omega
5%

Other
15%

��
Nintendo

68%
Sony
16%

W. Bross
10%

Bandaï
3%

Simpson
3%

- - -

��
Marlboro

12%
H. Davidson

6%
W. Disney

6%
Nintendo

6%
UEFA

6%
Ford
6%

Zippo
6%

Other
52%

6RQ\
���

,)3,
���

1LQWHQGR
���

9HUVDFH
��

:��%URVV
��

'LVQH\
��

1LNH
��

2WKHU
���

&ORWKLQJ�DQG�DFFHVVRULHV

&'��DXGLR��JDPHV��VRIWZDUH��'9'��FDVVHWWHV�«

)RRGVWXIIV��DOFRKROLF�DQG�RWKHU�GULQNV

&RPSXWHU�HTXLSPHQW��FRPSXWHUV��VFUHHQV�«�

3HUIXPHV�DQG�FRVPHWLFV

727$/�RI�WKH�1HWKHUODQGV

2WKHU�JRRGV��PHGLFLQH��FDU�SDUWV�«�

%UHDNGRZQ�E\�WUDGHPDUN�DQG�SURGXFW�W\SH

H[SUHVVHG�DV��

2WKHU�FORWKLQJ��UHDG\�WR�ZHDU�«�

&ORWKLQJ�DFFHVVRULHV��EDJV��VXQJODVVHV�«�

:DWFKHV�DQG�MHZHOOHU\

7R\V�DQG�JDPHV

6SRUWVZHDU

(OHFWULFDO�HTXLSPHQW
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� 1XPEHU�RI�DUWLFOHV�VHL]HG

� �

� �

��� ���������

��� ����

��� �������

�� ����

(OHFWULFDO�HTXLSPHQW � �

� �

� �

���� ����

���� ������

� �

7R\V�DQG�JDPHV �� ��

������� ����

�

�

�

&ORWKLQJ�DQG�DFFHVVRULHV

727$/�3RUWXJDO

�

���

2WKHU�JRRGV��PHGLFLQH��FDU�SDUWV�«�

��

���

��

�

3URGXFW�W\SH �

�

�

�

�

��

b) Other clothing (ready-to-wear…)

c) Clothing accessories (bags, sunglasses …)

���

���

��

��

��

�

�

�

��

%UHDNGRZQ�RI�QXPEHU�RI�FDVHV�UHJLVWHUHG�DQG�QXPEHU�RI

DUWLFOHV�VHL]HG�E\�SURGXFW�W\SH�������

����

1XPEHU�RI�FDVHV�
UHJLVWHUHG�E\�FXVWRPV

)RRGVWXIIV��DOFRKROLF�DQG�RWKHU�GULQNV

3HUIXPHV�DQG�FRVPHWLFV

&RPSXWHU�HTXLSPHQW��FRPSXWHUV��VFUHHQV�«�

&'��DXGLR��JDPHV��VRIWZDUH���'9'��FDVVHWWHV�«

:DWFKHV�DQG�MHZHOOHU\

a) Sportswear
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1XPEHU�RI�DUWLFOHV�VHL]HG�E\�SURGXFW�W\SH���32578*$/�����

5%
2%

93%

Clothing and accessories Watches and jewellery Toys and games



�� - - - - - - - -

�� - - - - - - - -

��
Morocco

61%
China
15%

Portugal
8%

Pakistan
8%

Maurice Island
8%

- - -

D�
Morocco

66%
Portugal

34%
- - - - - -

E�
Morocco

67%
Pakistan

11%
China
11%

Maurice Island
11%

- - - -

F�
China
100%

- - - - - - -

�� - - - - - - - -

�� - - - - - - - -

�� - - - - - - - -

��
Hong Kong

100%
- - - - - - -

��
Hong Kong

100%
- - - - - - -

�� - - - - - - - -

0RURFFR
���

&KLQD
���

+RQJ�.RQJ
���

3RUWXJDO
��

3DNLVWDQ
��

0DXULFH�,VODQG
��

� �

&ORWKLQJ�DQG�DFFHVVRULHV

&'��DXGLR��JDPHV��VRIWZDUH���'9'��FDVVHWWHV�«

)RRGVWXIIV��DOFRKROLF�DQG�RWKHU�GULQNV

&RPSXWHU�DUWLFOHV��FRPSXWHUV��VFUHHQV��HWF��

3HUIXPHV�DQG�FRVPHWLFV

727$/�3RUWXJDO

2WKHU�JRRGV��PHGLFLQHV��FDU�SDUWV�HWF��

%UHDNGRZQ�E\�RULJLQ�SURYHQDQFH�E\�SURGXFW�W\SH

H[SUHVVHG�DV��

2WKHU�FORWKLQJ��UHDG\�WR�ZHDU�«�

&ORWKLQJ�DFFHVVRULHV��EDJV��VXQJODVVHV�«�

:DWFKHV���-HZHOOHU\

7R\V�DQG�JDPHV

6SRUWVZHDU

(OHFWULFDO�HTXLSPHQW

73



�� - - - - - - - -

�� - - - - - - - -

��
Adidas
23%

R. Lauren
23%

Levis
15,3%

Wrangler
15,3%

Disney
15,3%

Timberland
8%

- -

D�
Adidas
100%

- - - - - - -

E�
R. Lauren

33,3%
Levis
22,2%

Wrangler
22,2%

Timberland
11,1%

Disney
11,1%

- - -

F�
Disney
100%

- - - - - - -

�� - - - - - - - -

�� - - - - - - - -

�� - - - - - - - -

��
R. Lauren

100%
- - - - - - -

��
Nintendo

100%
- - - - - - -

�� - - - - - - - -

5��/DXUHQ
���

$GLGDV
���

/HYLV
���

:UDQJOHU
���

'LVQH\
���

7LPEHUODQG
��

1LQWHQGR
��

�

&ORWKLQJ�DQG�DFFHVVRULHV

&'��DXGLR��JDPHV��VRIWZDUH��'9'��FDVVHWWHV�«

)RRGVWXIIV��DOFRKROLF�DQG�RWKHU�GULQNV

&RPSXWHU�HTXLSPHQW��FRPSXWHUV��VFUHHQV�«�

3HUIXPHV�DQG�FRVPHWLFV

727$/�3RUWXJDO

2WKHU�JRRGV��PHGLFLQH��FDU�SDUWV�«�

%UHDNGRZQ�E\�WUDGHPDUN�DQG�SURGXFW�W\SH

H[SUHVVHG�DV��

2WKHU�FORWKLQJ��UHDG\�WR�ZHDU�«�

&ORWKLQJ�DFFHVVRULHV��EDJV��VXQJODVVHV�«�

:DWFKHV�DQG�MHZHOOHU\

7R\V�DQG�JDPHV

6SRUWVZHDU

(OHFWULFDO�HTXLSPHQW
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� 1XPEHU�RI�DUWLFOHV�VHL]HG

� �

� �

��� ����������

��� �������

��� ��������

��� �������

(OHFWULFDO�HTXLSPHQW � �

� �

��� �������

�� ����

�� ������

�� ��������

7R\V�DQG�JDPHV �� ��

�������� ����

���

�

�

&ORWKLQJ�DQG�DFFHVVRULHV

727$/�8QLWHG�.LQJGRP

���

������

2WKHU�JRRGV��PHGLFLQH��FDU�SDUWV�«�

���

����

����

����

3URGXFW�GHVFULSWLRQ �

�

�

�

�

���

b) Other clothing (ready-to-wear …)

c) Clothing accessories (bags, sunglasses …)

���

���

���

����

����

�

�

��

��

%UHDNGRZQ�RI�QXPEHU�RI�FDVHV�UHJLVWHUHG�DQG�QXPEHU�RI

DUWLFOHV�VHL]HG�E\�SURGXFW�W\SH�������

����

1XPEHU�RI�FDVHV�
UHJLVWHUHG�E\�FXVWRPV

)RRGVWXIIV��DOFRKROLF�DQG�RWKHU�GULQNV

3HUIXPHV�DQG�FRVPHWLFV

&RPSXWHU�HTXLSPHQW��FRPSXWHUV��VFUHHQV�«�

&'��DXGLR��JDPHV��VRIWZDUH���'9'��FDVVHWWHV�«

:DWFKHV�DQG�MHZHOOHU\

a) Sportswear
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1XPEHU�RI�DUWLFOHV�VHL]HG�E\�SURGXFW�W\SH�������

34%

4%

0%

61%

1%

Clothing and accessories CD (audio, games, software), DVD, cassettes …
Watches and jewellery Toys and games
Other goods (medicine, car parts …)



�� - - - - - - - -

�� - - - - - - - -

��
Thai
73%

Pakistan
9%

Turkey
6%

China
3%

India
3%

Singapore
1%

USA
1%

Other
4%

D�
Thai
85%

Pakistan
5%

China
3%

Turkey
2%

Singapore
1%

Vietnam
1%

Other
3%

-

E�
Thai
65%

Pakistan
15%

Turkey
8%

China
3%

India
3%

Singapore
1%

Other
5%

-

F�
Thai
67%

Turkey
13%

India
9%

China
3%

Pakistan
3%

USA
3%

Other
3%

-

�� - - - - - - - -

�� - - - - - - - -

��
Thai
73%

Malaisia
13%

Pakistan
4%

Hong Kong
2,5%

Kosovo
2%

USA
2%

Yugoslavia
1%

Other
2,5%

��
USA
36%

Thai
18%

Hong Kong
14%

China
9%

Poland
9%

Malaisia
9%

Pakistan
5%

-

��
Thai
44%

Hong Kong
34%

Singapore
11%

Other
11%

- - - -

��
Turkey
59%

Pakistan
7%

India
7%

Thai
7%

Poland
4%

Japan
4%

Hong Kong
4%

Other
8%

7KDL
���

3DNLVWDQ
��

0DODLVLD
��

7XUNH\
��

+RQJ�.RQJ
��

&KLQD
��

,QGLD
��

2WKHU
��727$/�8QLWHG�.LQJGRP

2WKHU�JRRGV��PHGLFLQHV��FDU�SDUWV�HWF��

%UHDNGRZQ�E\�RULJLQ�SURYHQDQFH�E\�SURGXFW�W\SH

H[SUHVVHG�DV��

2WKHU�FORWKLQJ��UHDG\�WR�ZHDU�«�

&ORWKLQJ�DFFHVVRULHV��EDJV��VXQJODVVHV�«�

:DWFKHV���-HZHOOHU\

7R\V�DQG�JDPHV

6SRUWVZHDU

(OHFWULFDO�HTXLSPHQW

&ORWKLQJ�DQG�DFFHVVRULHV

&'��DXGLR��JDPHV��VRIWZDUH���'9'��FDVVHWWHV�«

)RRGVWXIIV��DOFRKROLF�DQG�RWKHU�GULQNV

&RPSXWHU�DUWLFOHV��FRPSXWHUV��VFUHHQV��HWF��

3HUIXPHV�DQG�FRVPHWLFV
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�� - - - - - - - -

�� - - - - - - - -

�� - - - - - - - -

D�
Umbro
39%

Nike
27%

Adidas
10%

M.U.
9%

Reebok
6%

Foot Associa
3%

Fila
2%

Other
4%

E�
R. Lauren

14%
Lacoste

14%
Timberland

13%
Versace

7%
Levis
4%

T. Hilfinger
3,5%

C. Klein
3,5%

Other
41%

F�
Vuitton
45%

Versace
18%

Gucci
9%

Oakley
4%

Nike
3%

Prada
3%

Adidas
2%

Other
16%

�� - - - - - - - -

�� - - - - - - - -

��
Sony
63%

FACT
11%

IFPI
10%

ELSPA
2%

Microsoft
1%

Other
13%

- -

��
Gucci
32%

Rolex
27%

Adidas
4,5%

Nike
4,5%

Reebok
4,5%

T. Hilfinger
4,5%

Other
23%

-

��
Nintendo

78%
BBC
11%

ICI
11%

- - - - -

��
Lacoste

19%
Versace

15%
M. Fergusson

7%
H. Boss

7%
Gucci

7%
W. Bross

7%
Adidas

4%
Other
34%

6RQ\
���

8PEUR
��

)�$�&�7
��

1LNH
��

9XLWWRQ
��

9HUVDFH
��

$GLGDV
��

2WKHU
���727$/�8QLWHG�.LQJGRP

2WKHU�JRRGV��PHGLFLQH��FDU�SDUWV�«�

%UHDNGRZQ�E\�WUDGHPDUN�DQG�SURGXFW�W\SH

H[SUHVVHG�DV��

2WKHU�FORWKLQJ��UHDG\�WR�ZHDU�«�

&ORWKLQJ�DFFHVVRULHV��EDJV��VXQJODVVHV�«�

:DWFKHV�DQG�MHZHOOHU\

7R\V�DQG�JDPHV

6SRUWVZHDU

(OHFWULFDO�HTXLSPHQW

&ORWKLQJ�DQG�DFFHVVRULHV

&'��DXGLR��JDPHV��VRIWZDUH��'9'��FDVVHWWHV�«

)RRGVWXIIV��DOFRKROLF�DQG�RWKHU�GULQNV

&RPSXWHU�HTXLSPHQW��FRPSXWHUV��VFUHHQV�«�

3HUIXPHV�DQG�FRVPHWLFV
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&ORWKLQJ�DQG�DFFHVVRULHV
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b) Other clothing (ready-to-wear …)

c) Clothing accessories (bags, sunglasses …)
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�
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�

%UHDNGRZQ�RI�QXPEHU�RI�FDVHV�UHJLVWHUHG�DQG�QXPEHU�RI

DUWLFOHV�VHL]HG�E\�SURGXFW�W\SH�������

����

1XPEHU�RI�FDVHV�
UHJLVWHUHG�E\�FXVWRPV

)RRGVWXIIV��DOFRKROLF�DQG�RWKHU�GULQNV

3HUIXPHV�DQG�FRVPHWLFV

&RPSXWHU�HTXLSPHQW��FRPSXWHUV��VFUHHQV�«�

&'��DXGLR��JDPHV��VRIWZDUH���'9'��FDVVHWWHV���

:DWFKHV�DQG�MHZHOOHU\

a) Sportswear
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1XPEHU�RI�DUWLFOHV�VHL]HG�E\�SURGXFW�W\SH���6ZHGHQ�����

81%

7%

7%
5%

Clothing and accessories Electrical equipment
CD (audio, games, software), DVD, cassettes … Other goods (medicine, car parts …)



�� - - - - - - - -

�� - - - - - - - -

��
Thai
28%

Sri Lanka
7%

Norway
3%

Pakistan
3%

Syria
3%

Maurice Island
3%

China
3%

Other
50%

D�
Norway
100%

- - - - - - -

E�
Thai
29%

Sri Lanka
7%

Syria
4%

Pakistan
4%

Maurice Island
4%

China
4%

Other
48%

-

F� - - - - - - - -

��
UAE
100%

- - - - - - -

�� - - - - - - - -

��
Thai
73%

Syria
7%

Other
20%

- - - - -

�� - - - - - - - -

�� - - - - - - - -

��
China
100%

- - - - - - -

7KDL
���

6\ULD
��

&KLQD
��

6UL�/DQND
��

1RUZD\
��

8$(
��

3DNLVWDQ
��

2WKHU
���

&ORWKLQJ�DQG�DFFHVVRULHV

&'��DXGLR��JDPHV��VRIWZDUH���'9'��FDVVHWWHV����

)RRGVWXIIV��DOFRKROLF�DQG�RWKHU�GULQNV

&RPSXWHU�DUWLFOHV��FRPSXWHUV��VFUHHQV�«�

3HUIXPHV�DQG�FRVPHWLFV

727$/�6ZHGHQ

2WKHU�JRRGV��PHGLFLQHV��FDU�SDUWV�HWF��

%UHDNGRZQ�E\�RULJLQ�SURYHQDQFH�E\�SURGXFW�W\SH

H[SUHVVHG�DV��

2WKHU�FORWKLQJ��UHDG�WR�ZHDU�«�

&ORWKLQJ�DFFHVVRULHV��EDJV��VXQJODVVHV�«�

:DWFKHV���-HZHOOHU\

7R\V�DQG�JDPHV

6SRUWVZHDU

(OHFWULFDO�HTXLSPHQW
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�� - - - - - - - -

�� - - - - - - - -

D�
Nike
100%

- - - - - - -

E�
R. Lauren

21%
T. Hilfiger

7%
Peak Perf

7%
Fubu
7%

H. Boss
4%

Other
54%

- -

F� - - - - - - - -

��
Nokia
100%

- - - - - - -

�� - - - - - - - -

��
Sony
93%

Philipps
7%

- - - - - -

�� - - - - - - - -

�� - - - - - - - -

��
Philip Morris

100%
- - - - - - -

6RQ\
���

5��/DXUHQ
�����

7��+LOILJHU
��

)XEX
��

3HDN�3HUI
��

+��%RVV
��

1RNLD
��

2WKHU
�����

&ORWKLQJ�DQG�DFFHVVRULHV

&'��DXGLR��JDPHV��VRIWZDUH��'9'��FDVVHWWHV�«

)RRGVWXIIV��DOFRKROLF�DQG�RWKHU�GULQNV

&RPSXWHU�HTXLSPHQW��FRPSXWHUV��VFUHHQV�«�

3HUIXPHV�DQG�FRVPHWLFV

727$/�6ZHGHQ

2WKHU�JRRGV��PHGLFLQH��FDU�SDUWV�«�

%UHDNGRZQ�E\�WUDGHPDUN�DQG�SURGXFW�W\SH

H[SUHVVHG�DV��

2WKHU�FORWKLQJ��UHDG\�WR�ZHDU�«�

&ORWKLQJ�DFFHVVRULHV��EDJV��VXQJODVVHV�«�

:DWFKHV�DQG�MHZHOOHU\

7R\V�DQG�JDPHV

6SRUWVZHDU

(OHFWULFDO�HTXLSPHQW
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